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Bioscience asks for help 
bridging Valley of Death 


By Brad Kane 


bkane@HartfordBusiness.com 


he bioscience industry and 
T the  state’s quasi-public 
investment arm Connecticut 
Innovations are developing a pro- 
gram to help researchers bridge 
the so-called Valley of Death, in 
order to create more companies 
and bring more drugs to market. 
The proposed program — 
developed by Craig Crews, head 
of Crews Laboratory at Yale 


University — asks CI to provide 
capital to help scientists turn their 
research into actual drug applica- 
tions and start companies under a 
project called Program in Innova- 
tive Therapeutics for Connecticut's 
Health (PITCH). CI has been sup- 
portive of the proposal, although it 
is still finalizing the details. 

“To be very, very clear, we 
want to start companies,” Crews 
said. “The majority of these 


Continued on page 16 
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otrong U.S. currency 
hits CT export sales 


By Matt Pilon 
mpilon@HartfordBusiness.com 
he recent rise in the value of the U.S. 
T dollar is a nice thing for those who 
travel abroad, but Connecticut export- 
ers have been taking it on the chin. 

Major manufacturers like United Technolo- 
gies, Stanley Black & Decker, Barnes Group 
and Amphenol said weaker foreign currencies 
dragged down their collective sales by more than 
half a billion dollars in the first quarter. 

Small shops too say the strong U.S. dollar 
_ is costing them business overseas. 

The situation could lead to a slower-growing 
Connecticut economy, forcing exporters here 
and across the U.S. to reduce capital invest- 
ment, wages and even employment levels, said 
economist Peter Gioia, vice president at the 
Connecticut Business & Industry Association. 

A recent Moody’s Analytics report pre- 
dicted a 0.6 percent decline in U.S. gross 
domestic product and as many as 400,000 lost 
jobs across the country if the dollar climbs 
another 15 percent this year. 

“To lose out on currency, it makes it 
that much more difficult to expand,” said 
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Students and scientists showcased their various stem cell research sales at tthe 
StemConn conference April 27 in Hartford. 


For more B2B news visit HARTFORD BUSINESS con 
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Downtown Dwelling 


After inquiring about an apartment unit’s size, the 
rent and tenant amenities, two more questions are 
quick on the lips of downtown Hartford’s newest or 
prospective apartment dwellers. Find out what on: 
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Umbrella Fight 


The legal wrangling between Travelers Cos. and its 
British rival Legal & General Group Pic. over the use 
of similar-looking umbrella logos has finally reached 
a conclusion. PG. 5 





Deal Watch 


A major Cheshire industrial building that houses 
Macy’s regional fufillment center has hit the market. 
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SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
b (eo) U ets] ai=>.4 0l-101h 


¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
(or-] alu OX=m ©) cere [Ulead hvomvVali(omanlialianlyalare merit mel als | Kel ors 


Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2015 Comcast. All rights reserved. 
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Parking, crime 
top of mind with new, 


existing apt. tenants 


By Gregory Seay 


gseay@HartfordBusiness.com 


fter inquiring about an apartment unit’s 
size, the rent and tenant amenities, two 


more questions are quick on the lips of 
downtown Hartford’s newest or prospective 
apartment dwellers: How safe is the central 
business district and where do I park? 

Among the more than half-dozen down- 
town buildings converted to apartments, or 
about to be, only a handful have their own 
parking facilities or access to them. The 
rest either require tenants to find their own 
parking arrangements, or are negotiating for 
spaces with downtown parking operators. 

At a mid-April downtown session spon- 
sored by the Hartford Business Improve- 
ment District, several downtown apartment 
landlords or their representatives did not say 
parking or crime issues were interfering with 
their efforts to woo tenants. However, it was 
clear that safety and access to adequate park- 
ing are top-of-mind issues. 

Meantime, city crime statistics dating 
to 2011 show that auto theft and larcenies 
related to auto break-ins and shoplifting — 
the leading crimes committed in the central 
business district — are ebbing. 

The data indicate downtown is, relative 
to other city neighborhoods, the safest place 
in Hartford, said Deputy Police Chief Brian 
Foley. Indeed, Foley says most of downtown’s 
crimes occur after hours and in proximity to 
the city’s bar and club scene. 


Parking breakdown 

The city’s parking operator, Hartford Park- 
ing Authority, says it has no arrangements 
with any residential landlords to use any of 
its more 6,600 surface and garage spaces. 

But some private operators do. 

The 190-unit Spectra Boutique Apart- 
ments will open June 15 in the former Son- 
esta/Clarion Hotel on Constitution Plaza, 
with 220 dedicated parking slots inside the 
adjoining plaza parking garage. A property 
easement perpetually ties the slots to the 
building, said Spectra developer Jeffrey 
Ravetz. Parking is not part of the rent. 

“As a New Yorker, I’m anticipating people 
who move in there, won't have to use their 
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cars every day,’ Ravetz said. 

LAZ Parking, downtown's largest private 
parking operator with more than 11,000 
slots, says it is in discussions with several 
landlords about slots for their tenants, said 
Stathis Manousos, LAZ’s vice president and 
regional manager. Manousos declined to 
identify them, citing ongoing negotiations. 

“We want those landlords to be success- 
ful in bringing more tenants downtown,” he 
said. “More bodies downtown means poten- 
tially more demand for food, beverages, 


Hartford Crime Stats 


Stats from Jan. 1- April 25 


Murder 1 2 
Rape 2 5 
Robbery 27 18 
Aggravated Assault 39 33 
Burglary 26 42 
Larceny 235 230 
Auto Theft 49 59 
Totals 379 389 
Shooting Incidents 3 2 
Shooting Victims 3 2 


SOURCE: HARTFORD POLICE DEPARTMENT 
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entertainment, and, of course, parking.” 

LAZ has ample parking capacity, Manousos 
said, to accommodate apartment dwellers, 
especially those who live downtown but com- 
mute to work in the suburbs. Spaces occupied 
by those parkers by night free up in the morn- 
ing for arriving daytime workers, who then free 
up the space for overnight parkers, he said. 

In addition to parking concessions and 
other options with apartment landlords, 
LAZ must have the approval of the owners of 
the private garages and surface lots it oper- 

ates under contract, 
Manousos said. 

777 Main St., the 
27-story former Bank 
of America building, 
has its own parking 
garage next door 
that will be acces- 


7 3 sible to residents 

and occasional park- 

11 17 ers. The Spectra 

442 428 Boutique Hotel has 

arranged parking for 

233 932 its 12-story, 198-unit 

building at 5 Consti- 

222 212 tution Plaza in one of 
988 1,104 the nearby garages. 

When they sign 

207 227 a lease, residents of 

the 69-unit Union 

1,810 1,923 Place Apartments 

overlooking Union 

38 32 Station who need 

38 39 parking, are given 


a list of four nearby 
parking garages and 
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surfaces to consider, said Lisa Drazen, regional 
manager for landlord Union Place Realty LLC. 

On the list, Drazen said, is the surface lot 
due west of Union Station, run by the Greater 
Hartford Transit District; a pair of surface lots 
on Church and Allyn streets; and the Metro 
Center garage that LAZ Parking manages. 

“I believe in competition,’ she said, 
“because it makes for better customer ser- 
vice for our residents.” 

Drazen said downtown apartment dwell- 
ers’ and prospective tenants’ expectations 
about parking reflects a suburban perspec- 
tive that apartments and parking go hand in 
hand. She noted that, in New York City, few 
renters with automobiles would ever expect 
to find a place to sleep and park as a package. 

Hartford Hospital and St. Francis Hospital 
and Medical Center, she added, have begun 
their traditional summer interviewing and hir- 
ing for the next new batch of medical residents 
and interns who will need housing. 


Combating crime 

As for tenant safety, Drazen says she typi- 
cally doesn’t answer questions about down- 
town safety “because responses are so sub- 
jective.” Instead, she said she refers people 
who insist on knowing to Hartford Police 
Department neighborhood crime data. 

According to weekly police data tallied 
through the week of April 25, there were 235 
reported acts of car break-ins and shoplifting 
committed downtown — the area's most prev- 
alent crime — in the first 16 weeks of this year 
vs. the 230 for the comparable period in 2014. 


Continued >) 
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Over the last four years, larcenies downtown 
have fallen 1.7 percent, police data shows. 

Car theft is the second most prevalent 
downtown crime. Forty-nine vehicles were 
reported stolen in the center city as of April 
25, down from 59 stolen a year earlier, data 
shows. Those thefts have fallen 3.9 percent 
the past four years. 

Citywide, the 988 larcenies committed 
through April 25 declined 10.5 percent from 
the comparable period last year, with auto 
thefts down 8.8 percent. Over the last four 
years, larcenies are up 1.8 percent, with car 
thefts down 8 percent. 

“Downtown is one of our safest neighbor- 
hoods,” Deputy Chief Foley said. “The prob- 
lem is whenever there is an incident down- 
town, it does kind of get sensationalized.” 

Contributing to that safety, Foley said, are 
the silent but visible corps of paid staffers 
and volunteers on duty daytime, sometimes 








2015 


around the clock handing out parking tickets 
and sweeping sidewalks. Even landlords’ pri- 
vate security details and ubiquitous surveil- 
lance cameras are extra eyes and ears that 
also serve as deterrents, Foley said. 

“Iview downtown as very Safe,” said Spec- 
tra’s Ravetz. 

Still, Spectra will provide a24-hour concierge 
desk, card-controlled access to the building and 
“surveillance cameras everywhere,’ he said. 

Michael Zaleski, who runs the Hartford 
Business Improvement District (HBID), a 
nonprofit that promotes the shared interests 
of downtown merchants, vendors and service 
providers, said efforts aimed at removing the 
temptations to thieves, like stowing under 
cover cellphones, GPS devices and other 
audio and electronics gear, have helped. 

“Car break-ins are a crime of opportunity, 
so we regularly encourage visitors to stow 
their valuables when parking in the district,” 
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Zaleski said via email. His organization and 
its downtown members invited several vet- 
eran and recent apartment landlords to a lun- 
cheon meeting, where city parking and crime 
were key topics for discussion. 

Briefed monthly by local police about 
the latest citywide crime data, Zaleski said 
his group, too, is proactive about improving 
public safety downtown. It runs the Secu- 
rity Ambassador program in which staffers 
equipped with walkie-talkies provide extra 
eyes on downtown streets. 

“While the perception of public safety 
may continue to be an issue for those who 
are unfamiliar with downtown,” Zaleski said, 
“the statistics show that the central business 
district is safe and getting safer each year. 
Continued investment by developers and res- 
idential occupancy rates that hover around 
100 percent shows that people recognize that 
downtown is asafe place to live.” a 
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Know someone young, 
energetic and successtul! 


Nominate him or her for the 
Hartford Business Journal's 2015 


40 UNDER FORTY AWARDS! 


We're looking for candidates who share a commitment to business 


growth, personal excellence and deep community involvement. 


The people who are shaping the future of Greater Hartford. 


Nominate yourself — or someone you know! 
Go to www.HartfordBusiness.com and click on the “Our Events” tab. 


Nomination deadline is May 26, 2015 


Winners will be recognized in a special Issue of the Hartford 


Business Journal publishing on July 20, and at an awards event 


on September 30 at the Connecticut Convention Center! 


A candidate: 


¢Must work in the Greater 
Hartford area 


¢ May be self-nominated or 
nominated by someone else 


¢ Should be owner, founder, 
partner, president, CEO, 
CFO, COO, board chairman, 
senior executive or a person 
with significant authority for 
decision-making in a public or 
private company, non-profit or 
government facility 


«Must be under the age of 40 as of 
December 31, 2015 to be eligible 


«Must not be a previous 40 Under 
Forty winner. 


Winners will be profiled in the 
Hartford Business Journal’s July 20, 
2015 edition 
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Travelers, British rival 
holster their parasols 


The Travelers Cos. will continue to show- 
case its iconic bright, red umbrella logo in 
advertising and corporate materials. But so, 
apparently, will its British rival get to keep 
displaying its rainbow-colored bumbershoot. 

According to Connecticut federal court 
records, a judge on March 16 ordered dis- 
missal of a civil lawsuit that Travelers Indem- 
nity Co. filed in November 2013 against Legal 
& General Group Plc, one of England’s lead- 
ing property-casualty insurers and pension 
and investment managers-advisors with 
major U.S. operations based in Baltimore. 

Travelers claimed L&G’s_ multi-hued 
umbrella logo too closely resembled the fire- 
engine red parasol that has been the New York 
insurer’s brand designator dating almost back 
to Travelers’ founding in 1864 in Hartford to 
insure business travelers. 

According to federal court records, U.S. 
District Judge Jeffrey Alker Meyer granted a 
stipulated dismissal for all claims and coun- 
terclaims with prejudice, meaning the matter 
cannot be brought back before the court. 

Through spokesmen, both Travelers and 
L&G would only confirm the settlement, 
but declined to disclose any terms. 

L&G units Banner Life, William Penn 
Life Insurance of New York and Legal & 
General Investment Management America 


Inc. were among a half dozen other co- 
defendants because their parent’s umbrella 
logo appears on their homepages, in online 
advertising and elsewhere. 

“We reached a mutually acceptable and 
amicable settlement,” Legal & General 
spokesman Richard King said. 

Attorneys for parties in the case did not 
respond to requests for comment. 

The settlement does not appear to affect 
Legal & General’s use of its rainbow-col- 
ored parasol, which is still visible on Legal 
& General’s corporate homepage, as well as 
that of its Banner Life Insurance affiliate. 

According to court papers, Legal & Gen- 
eral, in its formal answer to the suit, con- 
ceded that both insurers “have engaged in” 
negotiations “over a period of several years” 
regarding their umbrella logos. 

Travelers’ red umbrella also was vis- 
ible last week on anumber of its sponsored 
homepages and online advertising. 

L&G also pointed to a Feb. 16, 1999 letter 
agreement between the pair that “bars Trav- 
elers from asserting any trademark claims 
against” L&G and its insurance affiliates. 

L&G further claimed, papers show, that 
“constitutes consent by Travelers to defen- 
dants’ use.” 

— Gregory Seay 


B of A donation, new ATMs blunt tts 
North End, Hartford branch pullout 


Bank of America has closed two long- 
time branches in Hartford’s predominately 
minority North End, with one now home to 
a local credit union serving city of Hartford 
employees and affiliated members. 

On April 24, B of A shut its full-service 
branch and automated teller machine at 701 
Blue Hills Ave., spokesman T.J. Crawford 
said. Last October, the bank closed its ATM- 
equipped satellite at 2775 Main St., in the 
Terry Square neighborhood. 

Both were shut, Crawford said, because 
they had the dubious distinction of being 
among the least trafficked of B of A’s nation- 
wide network of more than 5,000 branches. 
Today’s consumers do more of their bank- 
ing via Smartphones or laptop or desktop 
computers, he said. 

With the closings, B of A has no further 
plans to open or close Hartford branches or 
ATM sites, the spokesman said. The bank 
still has seven branches and or ATMs scat- 
tered throughout the city of Hartford, more 
than any of its peer banks, he said. 

B of A, which like many state- and fed- 
erally chartered lenders must meet certain 
minimum regulatory standards for service 


www.HartfordBusiness.com 


to customers and their communities, took 
steps to ensure its pullout wasn’t disruptive 
to the neighborhoods, Crawford said. 

For instance, the bank donated its Main 
Street branch to Hartford Municipal Employ- 
ees Federal Credit Union, he said. The credit 
union plans to renovate the building and open 
a branch there later this year, officials said. 

B of A also delayed by six months clos- 
ing the Blue Hills Avenue location, origi- 
nally set for last October, to give the neigh- 
borhood and customers time to prepare, 
Crawford said. 

To mute the impact of closing the ATM 
and to be nearer a larger core of its custom- 
ers, B of Arecently established an ATM-only 
kiosk about a mile north, at 1050 Blue Hills 
Ave., in Bloomfield, the spokesman said. 

Finally, B of A said it installed a second 
ATM at its full-service branch at 919 Albany 
Ave., in the North End. 

Crawford stressed that, despite the 
branch and ATM shutdowns, all of the 
bank’s unspecified number of employees in 
those locations were resettled into similar 
or other jobs within B of A. 

— Gregory Seay 
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hittlesey & Hadley accountants are different. We care about 
our clients, not just their numbers. Our insight and practi- 
cal advice is original and has been etched into the region 
as leading providers of services to Financial Institutions for 
more than 50 years. Who wants ordinary outcomes? Financial Institutions 
gain our independent perspective on assurance, tax and advisory services that 
render real solutions to your business needs. Put your trust in advisors pas- 
sionate about your success. Let our knowledge create your next masterpiece. 


Please contact Mario Solari 
860.524.4494 - msolari@whcpa.com 
ie) ar ee) ake) ie- 1a elem Keler-\VZ 


W HITTLESEY & HADLEY, Fr.U. 


280 Trumbull Street - Hartford, Connecticut 06103 - www.whcpa.com 


DESIGN BUILDERS 


GENERAL CONTRACTORS 


CONSTRUCTION MANAGERS 


SPOTLIGHT ON: COMMERCIAL 


PDS Engineering & Construction served as Design 
Builder for the construction of a new moving and 
storage facility. Construction included sitework, 
concrete, millwork, rough carpentry, insulation, 
roofing, steel erection, HVAC and MEP work. 


Project Features: 

e 40’ eve height for storage purposes 
e Front offices 

e Several overhead bays 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


PDS has been meeting 
iW al=meal=t=1¢ We) mal = 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


INDEPENDENT AUTHORIZED BUILDER 


CHIEF 
BUILDINGS wal 
a division of Chief Industries, In 


iC. 
The builder’s choice in metal building solutions. 
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BY THE NUMBERS 


1,429 


The number of additional health 
insurance enrollees who signed 
up through Access Health CT 
during a special open enrollment 
period in April meant for those 
who didn’t realize they would face 
tax penalties for being uninsured. 


Lie 


The number of solar installations 
in West Hartford — the third-most 
of any community in the state. 


$48.5M 


The amount paid by the Phoenix 
Cos. to settle two class action 
lawsuits filed by insurance trusts 
who alleged the company had 
mispriced insurance products. 


$33.4M 


The total grants from the Citizens 
Election Fund to 287 state 
political candidates in 2014, 
which is a record high, according 
to Hearst Connecticut Media. 


TOP 5 MOST READ 


on HartfordBusiness.com 


® Waterbury Hospital 
to be acquired 


@ CT developers pitch world’s 
largest fuel cell park 


lM Newman-Scott named 
to state culture job 


® Windsor Marketing breaks 
ground on expansion 


i CT sued over tri-state 
renewable plan 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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An Alexion scientist works at the company’s Cheshire headquarters. The drug maker 
is getting ready to move to New Haven later this year. 


TOP STORIES 
Alexion to pay $8.4B for Mass. drug maker 


Cheshire’s Alexion Pharmaceuticals last week made a massive bet on a 
fellow rare-disease medicine maker preparing for the global launch of two 
products this year. 

Alexion announced that it signed a definitive agreement to acquire Syna- 
geva BioPharma Corp. of Lexington, Mass., for approximately $8.4 billion in 
cash and stock. The $230-per-share price is well above Synageva’s share 
price of $95.87. 

Bank of America Merrill Lynch and J.P. Morgan have pledged $3.5 billion 
in financing for the deal. 

Alexion, which sold $2.23 billion worth of its blockbuster blood-disease 
drug Soliris last year, said the addition of Synageva would expand its manu- 
facturing capabilities and allow it to boast “the most robust rare disease 
pipeline in biotech.” 

Synageva expects to launch its two drugs, Kanuma and Strensig, by 
year’s end. 

Kanuma treats LAL deficiency, which results in a buildup of fat in organs. 
Strensig treats hypophosphatasia, which affects bones. 

The company’s clinical pipeline also includes a drug for mucopolysac- 
charidosis and 12 pre-clinical drug platforms. 

Alexion said the deal — expected to close this summer — would create 
cost synergies this year, which would grow to $150 million or more in 2017. 


Waterbury Hospital to be acquired 


After its deal to be acquired by Tenet Healthcare fell through late last year, 
Waterbury Hospital said last week that it found a new for-profit partner. 

Under the terms of a letter of intent, Waterbury would sell its assets to Los 
Angeles-based Prospect Medical Holdings — a for-profit healthcare com- 
pany that owns 13 hospitals in three states, including two in Providence, R.I. 
Prospect also has 40 clinics and outpatient centers. 

Financial terms were not disclosed. But Waterbury Hospital said if the 
deal goes through, it would mean upgrades to its main campus and an ex- 
pansion of outpatient services, as well as stronger physician recruiting. 

Waterbury Hospital and Prospect must now work toward creating a de- 
finitive agreement and prepare for the state’s regulatory approval process. 


ENERGY & UTILITIES 
CT developers pitch world’s largest fuel cell park 


Danbury manufacturer FuelCell Energy and developers CT Energy & Technol- 
ogy have proposed building the world’s largest fuel cell park on a former salt 
mine in Beacon Falls. 

The proposed 63.3-megawatt park on a 24-acre gravel pit in southern Con- 
necticut would best a 59-megawatt fuel cell system in South Korea as the world’s 
largest and a 15-megawatt system in Bridgeport as America’s largest. The fuel 
cells in all three of those systems were manufactured by FuelCell Energy. 

CT Energy & Technology still needs to find a company to buy the power — util- 
ity companies like Eversource Energy or United Illuminating are likely targets — 
and is studying with ISO New England how the fuel cell park will attach to the grid. 

The proposed site is owned by Torrington construction firm O&G Industries, 
which would retain ownership while CT Energy & Technology would own the 
fuel cell system. In addition to manufacturing the system, FuelCell Energy would 
perform maintenance under a long-term service agreement. 

Financial terms of the deal were not disclosed. CT Energy & Technology es- 
timates the system will generate $90 million in property and sales tax revenue 
for the town and the state. 

The fuel cell system would generate enough electricity to power 60,000 homes. 
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NONPROFITS 
Zaleski to run Riverfront Recapture 


Hartford downtown business advocate Michael Zaleski has been tapped to 
succeed retiring CEO Joe Marfuggi at Riverfront Recapture. 

Zaleski, who is executive director of the Hartford Business Improvement 
District (HBID), begins his assignment with Marfuggi’s retirement June 15. The 
Riverfront Recapture board approved Zaleski’s hiring. 

Marfuggi is credited as the visionary behind Riverfront Recapture, a Hartford 
nonprofit that promotes cultural and social events along both sides of the Con- 
necticut River. 

HBID, too, is a nonprofit that promotes positive interaction between down- 
town’s businesses, institutions, office and commercial occupants, their employ- 
ees and residential tenants. 

Marfuggi joined Riverfront Recapture in 1987 and has served as president 
and CEO since 1999. 


Newman-Scott named to state culture job 


Hartford’s marketing, events and cultural affairs director is moving on up. 

The Department of Economic and Community Development has named Kristina 
Newman-Scott to the newly created position, head of culture, which the agency 
said is meant to foster a closer relationship between the state and its artists. 

Her new job, which begins May 15, follows former DECD Deputy Commis- 
sioner Kip Bergstrom’s jump to the Office of Policy Management. 

Bergstrom was appointed executive director of the Commission on Culture and 
Tourism in 2011, but that entity was merged into DECD, where his title changed. 

In an email to area arts organizations, DECD Commissioner Catherine Smith 
said Newman-Scott has “an enormous wealth of energy, a passion for art and 
culture, and the experience | believe will help focus our work on the things that 
matter most to you and to the future of the state.” 

Newman-Scott, who has held her current position for three years, previ- 
ously worked for Boston Center for the Arts and Hartford arts organization 
Real Art Ways. 


BANKING & FINANCE 
Simsbury’s Landmark Partners raises $1.6B 


Realty investor Landmark Partners, with a Simsbury office, says its newest 
investment fund surpassed its $1 billion fund-raising goal and that the fund is 
now closed. 

Landmark Real Estate Fund Vil closed April 28, with $1.6 billion in commit- 
ments from institutional and other investors worldwide, Chairman/Managing 
Partner Francisco L. Borges said. 

Mostly global public pensions, corporate pensions, insurance companies, as- 
set managers and foundations are among its investors, said Borges, who is a 
former state treasurer. 

Landmark also has offices in Boston, New York and London. 


REAL ESTATE 
CT’s 10 house, condo sales rise 


Connecticut home sales closed the first quarter strong with a second straight 
month of gains in March, hitting a monthly sales mark unseen in five years, 
Boston publisher The Warren Group said last week. 

Statewide, 1,768 single-family homes sold in March, up 11 percent from the 
1,594 sold in March 2014, Warren said. It was highest March sales tally since 
2010, when 2,310 homes sold. 

First-quarter sales totaled 4,510 transactions vs. 4,230 a year ago, a 6 per- 
cent climb. 

The median price of a single-family home also gained, rising 3 percent in March 
to $232,000 vs. $225,000 a year ago. The first quarter of the year saw prices drop 
Slightly to $229,700 compared with $230,000 during the same time a year ago. 

It was the first gain in prices in more than a year. 

Condominium sales statewide gained 14.7 percent in March, climbing to 508 
condos sold up from 443 the same time a year ago. Condo sales were up 9.7 
percent in the first three months, to 1,300 units. 

Median condo prices in March fell 3.2 percent to $150,000 from $154,900 a year 
ago. First-quarter condo prices also fell 1.3 percent to $155,000 from $157,000. 


Windsor Marketing breaks ground on expansion 


Windsor Marketing Group said it has broken ground on an expansion at its 
Suffield headquarters that is aided by $1.5 million state loan. 

The loan from the Department of Economic and Community Development, 
approved in March by the Bond Commission, will help the shopper-marketing 
company retain 138 jobs and create 27 more. 

WMG is adding nearly 88,000 square feet to its 107,000-square-foot build- 
ing, Chief Marketing Officer Philip West said. 

The expansion and investment in new equipment and technology will cost a 
total of $6.9 million, according to West, who said WMG has already added 12 
jobs and hopes to add 15 more by fall. 
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A CTfastrak bus waits for passengers at a station on the New Britain to 
Hartford line. 


TRANSPORTATION 


CTfastrak: 150,000 rides 
in first five weeks 


The state’s new dedicated New Britain-Hartford busway pro- 
vided more than 150,000 rides since it began running March 28, 
officials announced. 

More than 7,000 riders per day have used CTfastrak, in addi- 
tion to the 7,000 that use existing CTtransit routes. 

The first nine days of the service were free of charge. 

CTfastrak provides service to and from Waterbury, Cheshire, 
Southington, Bristol, Plainville, New Britain, Newington, West Hart- 
ford, Hartford, East Hartford and Manchester. 


ACCOUNTING 
O’Connor Davies merging with N.J. firm 


CPA and consulting firm O’Connor Davies, which has Wethersfield 
and Stamford offices, said it has merged with a fellow CPA firm in 
New Jersey. 


What Kind of 






McEnerney, Brady & Co., which specializes in closely-held, family- 
Owned companies as well as government entities and labor unions, 
will operate as an O’Connor Davies division, the company said. 

O’Connor Davies’ also has offices in New York and Maryland. 

Financial terms were not disclosed. 


INSURANCE 
Stag gets A.M. Best upgrade 


Insurance ratings provider A.M. Best has upgraded The Hart- 
ford Financial Services Group’s credit and debt ratings, which it 
said reflects reduced risk from variable annuities. 

The Hartford has less risk from variable annuities following the 
sale of its Japanese annuity unit last year, according to A.M. Best, 
which increased the Stag’s issuer credit rating from “bbb+” to “a-”. 

A.M. Best also upgraded the financial strength from “excellent” 
to “superior” and credit rating from “aa” to “a+” for subsidiary 
Hartford Fire Insurance Co. and its own subsidiaries and affiliates, 
which are known as the Hartford Insurance Pool. However, it re- 
vised the pool’s outlook from “positive” to “stable.” 


BIOSCIENCE 


CT Innovations invests 
$330K in diagnostics maker 


Connecticut Innovations said it has invested $330K in New 
Haven’s Bioarray Therapeutics, which is developing a predictive 
test for cancer treatment. The company, founded in Boston, was 
previously housed at UConn’s Technology Incubation Program 
in Farmington. 

The investment is part of a $600,000 Series A round that also 
included participation from Angel Investor Forum and Boston Har- 
bor Angels. Bioarray’s molecular test predicts whether later-stage 
breast cancer patients will respond to chemotherapy treatment. 

The money will help the company continue clinical studies. 
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WHAT’S AHEAD: 


m 518/ Focus: Tourism 


@ The List: Most visited tourist 
destinations in CT 


Nonprofit Profile: CT Food Bank 


CALENDAR 
TUESDAY, MAY, 19 
Terminating Employees: The Dos and Don’ts 


The process for terminating an employee 
has become an art — and a complex one 
at that — fraught with potential pitfalls 
that could land you in court for labor law 
violations or even in the news should a 
former employee turn violent. 


The Connecticut Business & Industry 
Association is hosting a May 19 seminar, 
from 8 a.m. to 10 a.m. at 350 Church 

St., Hartford, for employers on how to 
choreograph a termination to limit liability 
and risk of workplace violence. 





Topics covered include learning how to justify and document the termination; 
lessons learned from others’ mistakes and the potential consequences 

of repeating them; and a review of likely scenarios that could occur in a 
termination meeting and the best practices for handling each. 


The seminar will be presented by David Lewis, founder and president 
of Operationsinc. Cost to attend is $15.95 for CBIA members; $37.22 
for nonmembers. For more information or to register go to: https:// 
www.eventbrite.com/e/terminating-employees-the-dos-and-donts- 
tickets- 16022277062. 
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Chart your course with advisors who care deeply 
about realizing your vision of success. 


At Northstar Wealth Partners, we help guide our clients on their chosen path, whatever 
life has in store. In the end, we form a bond with our clients that goes well beyond the 
strategies we develop and help to implement. 


Get What You Need to Achieve at the 
Connecticut Legal Conference 


Our clients and their families become part of our story and our path to maintain a prudent, 
client-focused organization that operates with honesty, integrity and the belief that 
everyone has the ability to define their own success. 


Advisor Profile 


CONNECTICUT 


LEGAL 


CONFERENCE 


Presented by: 
Connecticut 
Bar Association ©. 


Get Connected | Be Successful | Make a Difference 


Monday, June 15, 2015 


Connecticut Convention Center, Hartford J Addison McAraw 


Partner, Wealth Advisor 


J Addison McAraw was the 2014 recipient of Northstar’s “Advisor of 

the Year Award”. He has over 22 years experience in the investment 
industry. J’s client base is diverse with varying financial planning needs 
and objectives, but it is this diversity that drives him to stay on the cutting 
edge of the financial services industry. His demonstrated commitment to 
putting his clients and their families at the core of his practice has helped 
him build a reputation as a Wealth Advisor of choice for those looking to 
actively manage their wealth. 


The Connecticut Legal Conference is the place to learn, 
connect, and collaborate with the leaders in our 
legal community. 


Enrich your skills and advance your practice with 
over 40 practical education seminars on: 
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e Practice-Focused Updates and Issues 
e Practice Management Strategies 
e Career and Professional Development 


Register now at www.ctlegalconference.com. 


Securities offered through LPL Financial, member FINRA/SIPC. Investment advice offered through Northstar Wealth Partners, a Registered 
Investment Advisor and a separate entity from LPL Financial. 


See what we offer our clients as they manage 
their businesses, prepare for retirement and 
grow their assets. Contact us today: 


Platinum Sponsors: 


@ LexisNexis: _© wersterdar 


LIVING UP TO YOU™ 


Gold Sponsor: Silver Sponsors: 


L P crepe 888-886-7737 NorthstarWealthPartners.com 
AWFAY Sharefile www.northstarwealthpartners.com/meet-our-team 
KRONHOLM 


Old Saybrook West Hartford Glastonbury NorthHaven Middletown Fairfield 
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Manolis Sfinarolakis is developing his Virtual Incubator and Crowdfunding Network in an office at Central Connecticut State University’s Institute 


of Technology & Business Development building in New Britain. 


Virtual incubator helps startups 
learn crowdfunding ropes 


By John Stearns 


jstearns@HartfordBusiness.com 


anolis Sfinarolakis wants to help entrepreneurs 
VI around the world turn their ideas into reality 
through successful crowdfunding. 

His business, Reality Crowd TV Media Corp., devel- 
oped a virtual incubator that links entrepreneurs via an 
Internet community to the education they need to prepare 
themselves for raising money from online investors. 

The site, called the Virtual Incubator and Crowdfund- 
ing Network, or VICN, isn't 
another crowdfunding plat- 
form, said Sfinarolakis, 31. 
Entrepreneurs can't raise 
money on it. Instead, the 
virtual incubator serves as 
a pre-launch platform for 
entrepreneurs to prepare 
themselves to raise money 
on another site, like Kick- 
starter and others. 

The company was just 
named among 32 regional 
finalists nationally in 
Comcast’s Innovations 4 
Entrepreneurs contest, 
winning $10,000 to fur- 
ther develop its online 
platform. Six finalists will 
win an additional $20,000 
based on online public vot- 
ing through May 10. 

A UConn accounting 
graduate who grew up in 
Woodbury and rents an office in Central Connecticut 
State University’s Institute of Technology & Business 
Development building in New Britain, Sfinarolakis 
employs what he calls the nine stages of crowdfunding 
that, when completed, can help entrepreneurs launch a 
successful crowdfunding effort in three-to-six months. 

VICN aggregates experts in those stages — which 
starts with business planning and includes protecting 
intellectual property, social media strategies, website 
development and more — in an online community 
where information can be shared, and questions asked 
and answered. 

Richard Swart, crowdfunding and alternative finance 
researcher and scholar-in-residence in the Institute for 
Business and Social Impact at the University of Califor- 
nia, Berkeley, is an unpaid adviser to Sfinarolakis and says 
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he exemplifies what crowdfunding is about: seeing its 
potential, leaving his job as an auditor in the financial ser- 
vices industry and creating a community out of nothing. 

“He went out there and just did this,” Swart says. 
“With the combination of our feedback and his passion, 
we hopefully can build a sustainable model that will 
help a lot of entrepreneurs.” 

Swart says it’s ironic in a crowdfunding universe that 
there’s not a lot of crowd mentoring or crowdsourcing of 
ideas, adding that Sfinarolakis is addressing that by trying 
to create a networking/training site to aggregate reliable 
information and connect 
entrepreneurs to experts. 

“What he’s trying to do 
is help people understand 
what it takes to be success- 
ful... what are all the steps, 
the necessary preparation 
and outreach and pre-cam- 
paign activities that lead to 
success,” Swart says. 

That’s where the crowd- 
funding stages come into 
play. Some people don't 
know what’s involved for 
successful crowdfunding, 
Sfinarolakis says. 

Ray Fraser of Hartford 
appreciated the help he got 
for his startup, TreeSleeve, 
which makes coffee cup 
sleeves out of sugar cane 
bagasse that would oth- 
erwise be burned. Tree- 
Sleeve sales help pay for 
planting carbon-absorbing, soil-stabilizing mangrove 
trees around the world. 

“When we first started, [Sfinarolakis] was very 
instrumental in helping us with our Kickstarter cam- 
paign in terms of providing insight and advice when it 
came to crowdfunding,” says Fraser, TreeSleeve’s CEO. 

TreeSleeve was partway through its Kickstarter cam- 
paign and raised about $65,000 when it learned it needed 
more money. It halted the campaign and subsequently 
received an investment offer Fraser is now finalizing. While 
the Kickstarter funds won't be needed, the campaign raised 
awareness of the company and its product, Fraser says. 

Sfinarolakis is also helping TreeSleeve with its social 
media strategy, Fraser says. 
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Q&A 


Optimism spurs increased 
commercial-loan demand 


Q&A talks about the commercial 
lending environment with Peo- 
ple’s United Bank executives Mar- 
jan Murray, executive vice presi- 
dent, commercial real estate; Jack 
Bundschuh, executive vice presi- 
dent, commercial and industrial; 
Jeff Tengel, senior executive vice 
president, commercial. 


7 People’s United Bank 

saw a 5 percent annu- 
m alized increase in its 
$27 billion loan portfolio dur- 
ing the first quarter 
compared to the 
end of the fourth 
quarter 2014, with 
most of that growth 
coming from com- 
mercial loans. Com- 








toward additional acquisitions, 
construction and refinances. 

BUNDSCHURH: We have seen 
improving loan demand from 
both small and large companies 
and spread across market seg- 
ments from service to manufac- 
turing to education and health 
care. As the economy continues 
to rebound, companies are more 
willing to invest in expansion, 
whether through acquisition or 
capital investment. 


Q: How has the 
commercial _lend- 
ing environment 
changed today com- 
pared to 5 or 6 years 
ago? Have credit/ 
underwriting stan- 


mercial lending dards shifted? 
nationwide is on MURRAY: — With 
the upswing. What CRE there is a lot of 
drove commercial liquidity in the market, 
loan demand in the MARJAN not only from banks, 
first quarter, and do MURRAY but from non-bank 
youexpectthetrend |) sss sse= ne ee oe ee 
to continue the rest Executive and commercial mort- 
of this year? vice president, gage-backed securities 

TENGEL: While commercial lenders. Spreads are 
the first quarter is real estate, tightening and lenders 
typically a season- People’s United are getting creative, 
ally slower period, we Bank while maintaining 
achieved solid annu- standards. 


alized loan growth of 
$337 million, marking 
the 18th consecutive 
quarter of loan growth 
for People’s United. 

As in previous 
quarters, growth was 
well-balanced from 
a product and geo- 
graphic perspective. 





BUNDSCHUH: The 
competition for qual- 
ity loan opportunities 
has been fierce, as 
both banks and non- 
banks seek to deploy 
funds. The challenge 
to book quality loans 
at reasonable spreads 
in this environment 


bh 


Construction & Indus- JACK requires differen- 
trial (C&I) contribut- BUNDSCHUH tiation. Another very 
ed $240 million of the 9 ne significant challenge 
total originated loan Executive vice in the current lending 
growth while com- president, environment is_ the 
mercial real estate commercial increased amount of 
contributed $118 and industrial, oversight on the part 
million. Within C&l, People’s United of regulators. 
we experienced par- Bank 
ticular strength in our Q: How is the 
mortgage warehouse threat of higher 
lending business. interest rates 
impacting compa- 


Q: Which com- 
mercial borrowers 
(small, midsize, or 
large companies) 
are driving most of 
the loan demand? 
Is there a particu- 
lar industry most in 
need of credit? What 
are commercial bor- 





4) 
JEFF TENGEL 


Senior executive 


nies’ decisions to 
take on or not take 
on debt? 
BUNDSCHUH: 
We have been in an 
ultra-low rate environ- 
ment for several years 
now. Still, companies 
have been very cau- 
tious about taking on 


rowers using the vice president, additional debt. As 
money for? commercial, business confidence 

MURRAY: In Con- People’s United returns and more 
necticut commercial Bank companies become 


real estate (CRE), 
People’s United is a 
solid middle-market lender. The 
market exhibits continued loan 
demand, particularly in multi-fam- 
ily housing with funds raised going 


optimistic about their 

growth prospects, it is 
an optimum time to lock in financ- 
ing at historically low rates. 
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COUNT US IN: 


LATELY THERE’S BEEN 


And now we're really with you. Harvard Pilgrim, consistently ranked among the nation’s highest-rated 
private health plans, is now in Connecticut. So if you’re looking for a health plan with a relentless 
pursuit to help all of our members be happy and healthy, count us in. 


For more information, talk to your Broker, call 877-594-7190, 
or visit harvardpilgrim.org/CountUsIn 


Harvard Pilgrim 
HealthCare 
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>) Q&A: Commercial Loans 


MURRAY: A lot of borrowers are look- 
ing to fix rates. We offer them the financial 
instruments that allow them to lockin the 
rate for the long term. 


Q: How does the commercial lend- 
ing environment in Connecticut com- 
pare to other markets People’s United 
does business in? 

TENGEL: We continue to see steady 
growth across our footprint, with consid- 
erable strength in the New York and Boston 
markets where we continue to expand. The 
amount of activity and size of the market 
provide additional opportunities, despite 


>) Virtual Incubator 


“As the Hartford ecosystem continues to 
grow for startups, it’s going to be an invaluable 
tool,” Fraser said of Reality Crowd TV and VICN. 


Startup pivot 

Reality Crowd TV is itself a startup, hav- 
ing launched 1.5 years ago with co-founder 
Jessica Sun, who retains an ownership stake. 

“We were going to be the ‘Shark Tank’ with- 
out the bite, a reality TV show about crowd- 
funding,” Sfinarolakis says. 

When the company began, Sfinarolakis 
envisioned the world being the sharks and 
the company mentoring entrepreneurs for 
their launch, sharing the launch process with 


crowdfund Reality Crowd TV and did a nine- 
city promotional campaign for it early last year, 
hosting mock shows and panel discussions to 
educate entrepreneurs about crowdfunding. 

“I wanted to be the guy to say I crowdfund- 
ed my own company and now I can potentially 
help you crowdfund yours,” he says. “That 
didn’t happen, but people still wanted my help.” 

So he pivoted last spring, halting the show 
concept and making Reality Crowd TV more 
of an online educational forum, including 
crowdfunding webinars and making it a vir- 
tual event company. 

Then, from April 2014 to December, he 
helped about 10 entrepreneurs whose crowd- 


another 10 startups whose campaigns failed to 
meet funding goals; Sfinarolakis only consulted 
for about 10 percent of the people seeking his 
help, with the other 90 percent unable to afford 
his services or lacking a viable idea or business. 

Sfinarolakis said the failures hurt and he 
didn't like charging entrepreneurs strapped for 
cash, so he developed VICN, an online commu- 
nity of experts to help entrepreneurs. 

“VICN is for the 90 percent,” he says. 

Since launching in January, VICN has 
more than 2,100 members sharing and talking 
to each other, he says. Joining is free, but he 
envisions making money from sponsorships 
like one he just sold for $5,000 to a company 


significant competition. a the world live on-air. First, he planned to funding raised about $825,000. There were that builds tools for crowdfunding. a 





NCC] THANKS YOU! 





NCCJ would like to thank all of those who supported this year’s Annual Human Relations 
Award Banquet. Your contributions go directly to supporting our social justice 
educational programming for youth in the Greater Hartford area. 
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difference® 


PREMIER SPONSORS 


Peoples United 
_ StanteyBlackaDecker” “O° Bank 


What know-how can do* 


PLATINUM SPONSORS 


Aetna | Hartford HealthCare | PCC Technology LLC 
Prudential Financial! Rosenberg Family | Zachs Family 





GOLD CIRCLE 


Hartford Business Journal | The Travelers Inc. 


SILVER CIRCLE 


Bank of America/ U.S. Trust | The Barnes Group | BNY Mellon | Bob’s Discount Furniture Foundation 
Cheryl Chase & Stewart Bear Family Foundation | CohnReznick | Hartford Distributors | Karl Krapek 
Mandell Family Foundation | MML Capital Partners | Phoenix Companies, Inc. | PricewaterhouseCoopers 


BRONZE CIRCLE 


Berkshire Bank | BlumShapiro | Carling Technologies | Comcast | Connecticut Children’s Medical Center 
Day Pitney | Farmington Bank | Hartford Steam Boiler | Hebrew Health Care | Hinckley, Allen & Snyder 
Hoffman Auto | Jewish Federation of Greater Hartford | Kaman Corporation | Max Restaurant Group 
People’s United Bank | Reid & Riege | Robert Samuels | St. Francis Hospital and Medical Center | Siegal Family 
SBM Foundation | TD Bank | Trinity College | United Bank | Updike, Kelly, & Spellacy | Webster Bank 


Thank you for making Connecticut more inclusive and just for all. 
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THE LIST 
Largest in-state banks 


(Ranked by deposits as of June 30, 2014) 


Total deposits Assets Net loans and 
in market Q4 2014 leases Net Income Conn. Head of bank/ Date 
Rank Company (000) Market share (000) 12/31/2014 (000) 12/31/2014 (000) offices _ Title established 
Webster Bank NA 
137 Bank St. ° James C. Smith, 

| Waterbury, CT 06702 $13,252,175 11.71% $22,513,012 $13,808,730 $213,922 124 Chairman & CEO 1870 
800-325-2424: www.websteronline.com 
People's United Bank 
850 Main St. ° John P. Barnes, 

2 Bridgeport, CT 06604 $12,975,119 11.46% $35,755,742 $26,459,047 $262,480 163 President & CEO 1988 
203-338-7171; www.peoples.com 
Liberty Bank 
315 Main St. Chandler J. Howard, 

3 Middletown, CT 06457 $2,894,842 2.56% $3,816,965 $2,840,903 $32,499 49 Prccidcnte CEO 1825 
888-570-0773; www.liberty-bank.com 
United Bank (1) 

25 Park St © William H.W. Crawford, 

4. Vernon Rockville, CT 06066 $2,633,475 2.33% $5,477,328 $3,888,763 $12,718 33 CEO 1858 
866-959-2265; www.bankatunited.com 
Union Savings Bank 
226 Main St. Cynthia C. Merkle, 

5 Be pay. CT 06810 $1,709,234 1.51% $2,234,659 $1,693,052 $9,678 26 SLA tira ee 1866 
203-830-4200; www.unionsavings.com 
eee John J. Patrick Jr., 

6 all id . $1,666,632 1.47% $2,482,677 $2,122,784 $10,437 26 Chairman, 1851 
Farmington, CT 06032 President & CEO 
877-376-2265; www.farmingtonbankct.com 
Fairfield County Bank Sarid schneider 

76 Beno $1,240,754 1.10% $1,524,647 $1,217,663 $9,034 18 1871 
Ridgefield, CT 06877 CEO 
203-438-6518; www.fairfieldcountybank.com 
First County Bank 
160 Atlantic St. ° Reyno A. Giallongo Jr., 

8 Se ieenc rueans $1,025,861 0.91% $1,424,988 $977,478 $5,631 15 Bd Na ele 1851 
203-462-4400; www.firstcountybank.com 
ion Bank 
251 Church St. Charles J. Boulier, Ill, 

9 Naugatuck, CT 06770 $794,183 0.70% $1,055,325 $857,311 $4,288 23 procidont SCE 1870 
877-729-4442: ionbank.com 
Newtown Savings Bank 
39 Main St. ° John Trentacosta, 

A O euoun Croeas $769,630 0.68% $988,017 $847,397 $3,058 19 ee 1855 
203-426-2563; www.nsbonline.com 
Savings Institute Bank and Trust Co. 
803 Main St. Rheo A. Brouillard, 

| | AUT cs, OSES $766,923 0.68% $1,342,054 $1,045,850 $4,647 O14 Lorian aes 1842 
860-423-4581; www.savingsinstitute.com 
Chelsea Groton Bank 

A 2 1 Franklin Sq. $763,952 0.67% $971,113 $654,935 $4,587 14 B. Michael Rauh Jr., 1854 
Norwich, CT 06360 ee ; President & CEO 
855-572-1500; www.chelseagroton.com 
Bankwell Bank (2) 
208 Elm St. Christopher Gruseke, 

| 3 See ata ORE $741,841 0.66% $1,094,427 $916,567 $6,251 10 ale 2002 
203-972-3838; mybankwell.com 
se Meal or Danbury Kathleen Romagnano, 

A 4 ain St. $674,927 0.60% $884,279 $751,200 $5,414 18 1849 
Danbury, CT 06810 President & CEO 
203-743-3849; sbdanbury.com 
Thomaston Savings Bank 
203 Main St. Stephen L. Lewis, 

| 5 RCE TaS OMe OST $668,254 0.59% $817,096 $608,574 $4,491 10 Saat en tele 1874 
860-283-1874; thomastonsavingsbank.com 
Torrington Savings Bank 
129 Main St. © John E. Janco, 

A 6 Tonivaton 7 0870 $659,094 0.58% $799,583 $375,111 $3,485 9 SA arte 1868 
860-496-2152; torringtonsavings.com 
Fieldpoint Private Bank & Trust 
100 Field Point Rd. Robert S. Matthews, 

| 7 Sh ae eee $519,042 0.46% $739,523 $486,461 $1,313 { jae 2008 
203-413-9300; www.fieldpointprivate.com 
Dime Bank 
290 Salem Tpke. ° Nicholas Caplanson, 

A 8 See cs gees $505,157 0.45% $756,207 $518,577 $3,282 10 eee ee. 1869 
860-859-4300; dime-bank.com 
Connecticut Community Bank NA 
1495 Post Rd. East David W. Tralka, 

4 9 Weetor, GT OBG80 $468,717 0.41% $507,861 $293,806 ($10,226) 10 Se es 1998 


203-319-6260; www.ccbankonline.com 


Source: Federal Deposit Insurance Corp. website: www.fdic.gov 
(1) Merged with Rockville Bank on Apr. 30, 2014. 

(2) Acquired Quinnipiac Bank & Trust Co. in Oct. 2014. 
—Compiled by Roger Magnus and Heide Martin. 


To view the full list, please visit HartfordBusiness.com 


Youd be surprised 


when they're not driving to work. 


Teleworking can make your staff more productive. Plus, it reduces the number of cars on the road, 
reducing traffic congestion and improving air quality for everyone in Connecticut. CTrides helps 
businesses throughout Connecticut build and formalize teleworking programs for individuals, teams 
or an entire staff. Let us help you —- absolutely free. Visit CTrides.com or call 1-877- CTrides. 


(@ CT rides 


Your Commuter Connection 


A service of the CT Department of Transportation. 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 
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317-321 Federal Road, Brookfield, CT | 2005 | 31,000 sa ft 


+ 
ee 


270-29 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 


227-235 Federal Road, Brookfield, CT 
2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 


$8,400,000 
eX=Vdaat-lal-lal mentee tet-le[-meolal-lam-|ey-]adaal-val! 
building in Harborcreek, PA 


oLTanar lal alatuatolasel-Jel-Relalafom-]ox-ladaalials 
buildings in West Haven, CT 


$465,000 
eX-lgant- lalla) mantelaner-fe[-Molamanlelid] o(-ma-SJ(e(-1alar-] 
eYge) el-1a4(-.- Mam (-\)\ mY Oa 
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Realty investor Investcorp has 181 Johnson Ave. listed without a sale price. 
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Macy’s Cheshire fulfillment 
center home for sale 


houses department-store operator 

Macy's regional fulfillment center and 
offices for biopharma Alexion Pharmaceu- 
ticals is on the sales block, brokers say. 

Owner Investcorp hasnt  pub- 
licly declared an asking price for the 
527,000-square-foot industrial property 
at 181 West Johnson Ave., listing broker 
Cushman & Wakefield said. 

C&W Senior Broker Sean Duffy said 
the property is hitting the market amid a 
rising shortage of suitable, high-bay ware- 
house-distribution space in New England, 
particularly the Greater Hartford region. 

The scheduled June opening of Ama- 
zon.com’s 1.5 million-square-foot fulfill- 
ment center, off Day Hill Road, in Windsor 
underscores the rising demand for that 
kind of space, Duffy said. 

About a quarter of the building’s leas- 
able space is empty, an opportunity for the 
new owner to attract more tenants to the 
facility, Duffy said. 

Begun in 1996 as a corporate head- 
quarters and distribution center Bob’s 
Stores but finished in 2000 after Bob’s was 
sold, the site is near I-91, I-691 and I-84, 
with ample car parking and trailer stor- 
age, with clear heights up to 46 feet. 

According to an Investcorp spokeswom- 
an, the landlord paid $32.85 million for the 
property in December 2006. The 10-year 
holding period in which realty investors can 
maximize their beneficial tax and account- 
ing treatments is vesting on the property, so 
Investcorp is looking to sell, she said. 

Macy’s has committed to remaining at 
181 Johnson Ave. under a long-term lease, 
the spokeswoman Said. 

Meantime, Alexion is preparing to relo- 
cate its corporate headquarters located in 
aseparate Cheshire building to anew build- 
ing under construction in New Haven. 

e@@e08 
Konover’s The Sound bows 

West Hartford realty developer-land- 
lord The Simon Konover Co. has begun 
lease-up of the first 112 units of The Sound 
Luxury Apartments at Gateway Com- 
mons in East Lyme. 

Simon Konover is development co-part- 
ner in Gateway Development/East Lyme 
LLC, ajoint venture between it and affiliates 
of realty investor The Koffler Group, of Prov- 
idence, R.I. KGIis a unit The Koffler Group. 

Leasing on the first four buildings on 
150 wooded acres housing studios, one-, 
two- and three-bedroom units began on 
May 1, 2015, officials said. 


T he sprawling Cheshire building that 





Gregory Seay 











Construction continues, meanwhile, on 
six more apartment buildings and a club- 
house, Konover said. When complete, The 
Sound will have 280 luxury apartments, pri- 
vate clubhouse with fitness center, home the- 
ater/media room, pool and other amenities. 

Konover Residential Corp. will oversee 
leasing and property management on site. 

In all, the Gateway Commons project is 
envisioned as 200 acres of residential and 
commercial properties. The town of East 
Lyme approved the housing plan in 2013; 
planning continues for the retail-phase of 
the development, to be located adjacent 
to exit 74 off I-95, Konover said. 

e@@e0@ 
More Colliers leases 

Hartford commercial realty broker 
Colliers International was active in more 
regional property leases and sales. 

Colliers was sole broker, except where 
noted. 

In New Britain, Classic Video Pro- 
ductions LLC leased 2,000 square feet of 
industrial space at One Hartford Square 
in New Britain from landlord Hartford 
Square Associates LLC. 

In Meriden, East Coast Insulation signed 
for 2,000 square feet of industrial space in the 
Meriden Enterprise Center at 290 Pratt St. 

In Hamden, Breakthrough Church leased 
2,300 square feet at 481 Shelton Ave. from 
landlord Chestnut Realty Inc. Weichert Real- 
tors represented the church. a 
Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@HartfordBusiness.com. 
Greg Seay is the Hartford Business 
Journal News Editor. 


www.HartfordBusiness.com 
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Today, a secure retirement is out of reach for millions of 


Nutmeggers, especially those who don't have access to an 
employer savings plan. In a recent survey, three in five small 
business owners support a state retirement savings plan 
that would help Connecticut residents build their own private 
retirement savings. Ihe survey also showed that many small 
businesses in the state currently do not provide an employer 
savings plan due to cost. That’s why AARP Is supporting the 
work of the Connecticut Retirement Security Board and 


a secure future for all Connecticut families. 


To learn how a Connecticut retirement savings 
plan could help you and your employees, visit 
action.aarp.org/CTRetirement 


facebook.com/AARPCT 


@AARPCT £ W 
Paid for by AARP aarp.org/CT 
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CT companies reduce 
outiook over currency 


Rise of the Dollar 
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What's right for your business has to be right for your family. 


So whether you’re just starting out or ready to pass your 90.00 

business down to your children, Charter Oak’s financial & & & & © & & & & & & 
; RS RY \ A RY RY RY \ RY ~ RY 

professionals focus on what you need when you need - ©’ ; Qy oy Yy ? ey, oy » oy 
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it most. Learn how we can help you achieve your family Vv v Vv Vv Vv Vv Vv Vv v v v 


business goals. NOTES:AVERAGES OF DAILY FIGURES. THE GRAPH SHOWS A WEIGHTED AVERAGE OF THE FOREIGN EXCHANGE VALUE OF THE U.S. 
DOLLAR AGAINST THE CURRENCIES OF A BROAD GROUP OF MAJOR U.S. TRADING PARTNERS. 

Peter Novak 

General Agent 

Charter Oak Insurance and 

Financial Services Co. 

76 Batterson Park Road 

Farmington, CT 06032 

860-674-1800 

pnovak@financialguide.com 

www.charteroakfinancial.com 


BROAD CURRENCY INDEX INCLUDES THE EURO AREA, CANADA, JAPAN, MEXICO, CHINA, UNITED KINGDOM, TAIWAN, KOREA, 
SINGAPORE, HONG KONG, MALAYSIA, BRAZIL, SWITZERLAND, THAILAND, PHILIPPINES, AUSTRALIA, INDONESIA, INDIA, 
ISRAEL, SAUDI ARABIA, RUSSIA, SWEDEN, ARGENTINA, VENEZUELA, CHILE AND COLOMBIA. 


CHARTER OAK 


Insurance and Financial Services Co. 



































FOR MORE INFORMATION ABOUT TRADE-WEIGHTED INDEXES SEE HTTP://WWW.FEDERALRESERVE.GOV/PUBS/BULLE- 
TIN/2005/WINTEROS_INDEX.PDF. 


SOURCE: TRADE-WEIGHTED U.S. DOLLAR INDEX: BROAD, U.S. FEDERAL RESERVE 


A member of the MassMutual Financial Group 


BUSINESS SUCCESSION PLANNING + RETIREMENT/401(K) PLAN SERVICES 
KEY EMPLOYEE RETENTION AND EXECUTIVE BENEFITS PRODUCTS 


MassMutual Financial Group refers to Massachusetts Mutual Life Insurance Co. (MassMutual) 
and its affiliated companies and sales representatives. CRN201609-185994 


Gioia, adding that the stronger dollar is 


hurting an industry that generally has i 1 
eee } > The biggest impact 
The dollar rose approximately 9 of the strong dollar for 
Connecticut companies 





percent against other currencies in the 
quarter ended March 31. The greenback’s 
relative value has since retreated some- 


The er GDPraet = farge and small is from 
Tech Nn ology But it remains near a 12-year high, so Europe which along 
e rc LL C companies are anticipating the effects J 
Ou p, pact year's end. In January, UTC cut the with Canada and Mexico 
ow and high ends of its 2015 revenue guid- 
P ance range by $1 billion, partly because of ; 5 
Technology Services currency concerns, while Cheshire drug Isa top Connecticut 
e Network Systems and Support maker Alexion Pharmaceuticals expects trading partner 


e Network Security & Encryption 
e Outsourced IT Department 


a $160 million impact this year. 
“I think it is a problem,” said Kevin 
Cole, a partner in the New Haven office of 


When Your 


accounting, consulting firm Marcum, who now firms are experiencing the flip side 
works with private and public exporters. of the coin. 
Cole said a weaker dollar following the 

Great Recession helped many companies How a strong dollar hurts 

survive the slow growing U.S. economy; A stronger dollar primarily affects 
companies in two 
ways. It can make 
foreign competitors’ 
prices more attrac- 
tive to customers 
as the price of U.S. 
goods rises. And, 
if a domestic com- 
pany accepts foreign 
currencies when. it 
sells its products 


e Cloud & Hybrid Back-up Systems 
e Business Continuity Systems 


e Outsourced CIO & CISO Services Business 


Consulting Services 
e Non-profit Accounting Solutions 


Relies on 


e Fundraising Solutions 


CT’s Top Export Destinations (2014) 
2014 Value 2014 


Technology, 


e Software Selection 





Rank Country % Share 


You Can Rely 1 France $2,211 13.9 


e Outsourced CFO Services (in millions) 
e Network Security Audits 
e SSAE 16 / SOC 1, SOC 2 Audits 


e HIPAA Security Compliance 





on Us. 





_ 3 Germany $1,712 10.7 he sal 
e IT Policies and Procedures abroad, the sales are 
Peet é worth less in dollars 
e Business Continuity Planning en ene 
5 United Arab Emirates $1,142 7.2 er foreign currency. 
The latter impact, 


ASK US ABOUT MICROSOFT OFFICE 365! 


sometimes called 
“adverse currency 
translation,” is what 
some of Connecticut's 
biggest public manu- 
facturers say is hurt- 
ing their earnings. 
The stronger dol- 
lar may widen the 
state’s existing trade 





280 Trumbull St., 24th FL 


Hartford, CT 
860.524.4400 at 
www.TheTechnologyGroup.com ‘iver Hosting 


Microsoft Partner 
Midmarket Solution Provider 
Small and Midmarket Claud Solutions 
ver Devices and Deployment 
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SOURCE: DEPARTMENT OF COMMERCE 
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gap. Last year, Connecticut imported nearly 
$8 billion more in goods and services than it 
exported, according to federal data. 

The biggest impact of the strong dol- 
lar for Connecticut companies large and 
small is from Europe, Gioia said, which 
along with Canada and Mexico is a top 
Connecticut trading partner. 

The Euro has fallen 9 percent against 
the dollar since the start of the year and 
more than 20 percent from a year ago. 

That means Connecticut exporters — 
many of which already have modest mar- 
gins — must contend with European com- 
petitors that can offer discounted prices 
without changing a thing. 

“It’s rare that a [domestic] company can 
absorb a discount,” Gioia said. “It’s practi- 
cally unheard of.” 

ACBIA survey set for release later this 
month could shed more light on area man- 
ufacturers’ concerns, Gioia said. 


Specialization advantages 

Anne 8. Evans, district director for the 
U.S. International Trade Administration’s 
Connecticut office in Middletown, said 
that some companies here are shielded 
from currency impacts because they make 
specialized products that don’t have direct 
rivals, or because they only accept dollars 
for their products. 

Evans said she recently canvassed 
a dozen or so private manufacturers — 
many of them in the aerospace sector 
— who reported to her that customers 
have been grumbling about prices but 
that there hadn't yet been any significant 
sales impact. 

But Rocco Piccirillo, vice president of 
operations at Hartford hair and skin prod- 
ucts distributor Beauty Enterprises Inc., 
blames the stronger dollar for a recent and 
rare decline in sales at his company. 

Approximately 30 percent of Beauty 
Enterprise’s sales are exports, many of 
which go to Nigeria, Europe and Dubai. 
Exports have been a fast-growing seg- 
ment for the company, but the rise of the 
dollar has hurt in recent months. 

“This is the first quarter in 41 years I 
can remember being down, and it’s pretty 
substantial,” Piccirillo said. 

Overseas customers get used to paying 
a certain price, So some have been letting 
their inventories dwindle while the dollar 
remains high, he said. 

Piccirillo said low oil prices and Nige- 
ria’s recent election — which ousted its 
first Democratic president since 1999 — 
have also hurt sales in that country. 

Beauty Enterprises has turned to the 
U.S. Export-Import Bank to provide credit 
to some customers so that they may contin- 
ue to buy. Piccirillo said he is also hopeful 
that things calm down in Nigeria and that 
customers will increase their purchasing. 

Though the stronger dollar is hurting 
sales and may lead to reduced spending, 
there could be a silver lining, said Mar- 
cum’s Cole. 

“Some companies are focusing on the 
U.S. as a bigger and more important source 
of revenues and profit,” said Cole, adding that 
one of his clients is looking for a U.S. acquisi- 
tion because its management is wary of being 
overly reliant on the weakening Euro. a 


www.HartfordBusiness.com 
















ORE 
vty 


sf 


THE COMMUNITY BANKING GROUP 


COMMERCIAL LENDING (Asset Based/Real Estate and SBA Loans) 
LABOR AND EMPLOYMENT COUNSEL FOR COMMUNITY BANKS Scott M. Gerard 


sgerard@murthalaw.com 


LOAN WORK OUTS AND RESTRUCTURING 203.653.5439 
Alena C. Gfeller 
LITIGATION agfeller@murthalaw.com 
860.240.6145 


MURTHA 


CULLINA 


MURTHA CULLINA LLP 
BOSTON HARTFORD NEW HAVEN STAMFORD WOBURN ATTORNEYS AT LAW 


500 Smiles Per Hour 


Your people work well together — Sonny’s lets them play together, too 


Make your next company outing a full day 
of fun they'll talk about all year. Our 
Pavilion provides seating for 20 — 500+ 
with full catering services and bar. Our 
attractions like Go-Karts, Zipline, Mini-Golf, 
Batting Cages, Rock Wall and Arcade will 
keep everyone in your group entertained 
and engaged. 


Call today to book your outing: 


860-763-5454 





ee 


349 Main Street - RT 190 - Somers CT | www.sonnysPlace.com 
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Cl finalizing PITCH investment 


proposals would have commercial applica- 
tions if we are able to do the research.” 

PITCH would plug a major funding gap 
in the bioscience industry experienced by 
companies in Connecticut and across the 
country, Crews said. Government grants 
from the likes of the National Institutes of 
Health help fund scientific research but not 
advanced stage market applications, while 
private-sector financiers like venture capital- 
ists typically only invest in less risky, proven 
applications with businesses that are already 
started. Crews calls this gap between govern- 
ment grants and venture funding the Valley 
of Death, in which research never turns into 
real-world applications. 

“We would like to set up a collaboration 
statewide that would help us overcome this 
Valley of Death,” Crews said. Crews made his 
comments at the StemConn industry confer- 
ence on April 27 in Hartford. 

Crews told the StemConn crowd the 
business of bioscience is often seen as the 
dark side of an industry focusing largely on 
research, but scientists need to be think- 
ing about real-world applications for their 
work, especially since interest in early-stage 
research and development at major biophar- 
maceutical companies is waning. Crews said 
big pharma increasingly prefers to acquire 
small drug development companies rather 
than do its own research, leaving the major- 
ity of the risk and cost for drug development 
to the investment community. 

Crews, a Yale chemistry, pharmacology 
and biology professor, famously co-found- 
ed a company called Proteolix thanks to 
a $100,000 grant he received from Yale for 
research into a bone marrow cancer drug. 
He later sold the company to Onyx Pharma- 
ceuticals for $851 million. 

Under the proposal pending before CI, Crews 
wants to develop a program at UConn and Yale 
where academic labs would pitch research ideas 
that would be vetted for their business viability 
by an external board of industry professionals. 
The research would then be developed at UConn 
or Yale with the focus on creating companies 
that can then go out and look for private capital. 
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Cl’s Connecticut 
Bioscience Innova- 
tion Fund advisory 
committee heard the 
PITCH proposal on 
April 15 and was sup- 
portive of the idea, 
said Lauren Carmo- 
dy, spokeswoman for 
CI. The committee is 
negotiating the details 
-- including the total 
investment amount 
-- before it forwards 
the proposal to the CI 
board of directors for 
final approval. 


CT research 

Beyond Crews’ 
proposal, the Stem- 
Conn conference 
showcased a signifi- 
cant amount of stem cell research happening 
around Connecticut. 

Frank McKeon, who along with his part- 
ner Wa Xian was the first to spin off astartup 
from Jackson Laboratory in Farmington 
into an UConn incubator startup, said their 
research into stem cell applications to treat 
lung and gastrointestinal problems yielded 
the company MultiClonal Therapeutics. 
Eventually the company could help with ail- 
ments like cystic and liver fibrosis. 

“These are the things we have to go after,” 
McKeon said. 

Students and faculty researchers show- 
cased their various proposals on stem cell 
treatments, looking at ailments like cleft pal- 
ates, brain tumors, autism, nervous system 
disorders, missing limbs, and lung damage. 

Wesleyan University neuroscience and 
behavior professor Gloster Aaron discussed 
his research showing how stem cell injections 
could relieve epileptic seizures. His study is 
funded by the National Institute of Neurologi- 
cal Disorders and Stroke, Connecticut Stem 
Cell Research Grant, and Citizens United for 
Research in Epilepsy. Wesleyan researchers 
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Craig Crews, Yale professor and entrepreneur, said state help is needed to shepherd 
basic research into startup companies with real-world applications. 





have been injecting stem cells in mice’s brains 
and are seeing a reduction in seizures about 60 
days after the treatment started, Aaron said. 

“We are going to keep going on this study 
to expand on this research,” Aaron said. “We 
hope that seizure suppression will be very, 
very long term.” 

Crews said the type of research being 
discussed at StemConn is a good example of 
work that can have real-world applications, 
but scientists should be thinking about how 
to bring those ideas to market. 

“This is the part of the science that people 
don’t talk about,” Crews said. 

UConn representatives were at StemConn 
to pitch the school’s newly formed Accelerate 
UConn program, whichis funded by a $300,000 
National Science Foundation grant to foster 
entrepreneurship and create businesses. 

UConn is launching the program this 
month and becoming an official NSF I-Corps 
Site, promoting technology transfer. 

“We are trying to get scientists to think 
more about business,” said Rita Zangari, 
UConn director of innovation programs at the 
Office of the Vice President of Research. MH 








Bioscience 
Startup: 
From birth to 
acquisition 


By Brad Kane 


bkane@HartfordBusiness.com 


ew ideas generated in research 
F labs at colleges turn into million- 
or billion-dollar ideas. 

Here’s a Connecticut example that 
broke the mold. 

Yale professor Craig Crews took a 
$100,000 grant from his university for 
research and turned it into a company 
that eventually sold for $851 million. 

In the early 1990s, Crews came across 
some public-domain research performed 
by Japanese scientists looking at anti- 
tumor applications. The research was 
originally funded by New York City 
pharmaceutical company Bristol-Myers 
Squibb, but the company pulled the plug 
because it wasn’t sure the U.S. Food & 
Drug Administration would approve any 
commercial applications. 

In 1995, Yale gave Crews $100,000 to 
perform research to figure out how it 
could be turned into a drug. Two years 
later, the National Institutes of Health 
pitched in $1 million. 

In 2002, Crews discovered the Japa- 
nese research could be used to treat a 
certain type of blood tumor. The next 
year, Crews co-founded a company 
called Proteolix Inc. and raised $18 
million from private investors to devel- 
op the anti-tumor drug. 

In 2008, Proteolix raised $143 mil- 
lion in private equity to start testing its 
drug, Kyprolis, for FDA approval. 

As the FDA was reviewing the 
drug, San Francisco drug maker Onyx 
Pharmaceuticals purchased Proteolix 
for $851 million. The FDA approved 
Kyprolis for patient use in 2012. 

Two years ago, California drug 
maker Amgen purchased Onyx for 
$10.4 billion, partially based on project- 
ed sales of Kyprolis, which could reach 
as high as $3.5 billion, Crews said. 
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Complexity re-envisioned. | 
There's an P to ay! Yes, it is a precise and analytical profession. But there is Federman, Lally > Remis LLC 


also a great satisfaction for us in moving a large complex problem to a logical, elegant Certified Public Accountants 
solution. We think this makes us a little different. Our clients tell us tt makes us better. 


Federman, Lally & Remis — Not Your Typical Bean Counters. 23| Farmington Avenue, Farmington, CT 06032 | 860-678-7100 | wwwfircpa.com 





Attractions e Museums « Hotels * Restaurants « Casinos « Historic Sites ¢ Arts/Culture Organizations * Sports Organizations « More! 


11 workshops on how to attract more visitors/attendees. 
1 don't-miss conference for the travel/leisure industry! 
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Connecticut Governor's Conference on Tourism 

Tuesday, May 12, Connecticut Convention Center 

e Learn business-building best practices from a diverse 
array of workshops led by national industry leaders 


e Get an update on the latest trends in tourism and 
how they're affecting travel to Connecticut from 
industry expert Peter Yesawich 


e Learn how you can participate in the state’s 
tourism marketing initiatives 


e Celebrate the winners of the Governor’s 
new tourism industry awards 


All-day conference pass 


just $99! 


ons | Connecticut 


tite = a Governor’s Conference On 
@ FOXWODDS Mohegan! Sun (VU Waterforc 


RESORT + CASINO Hotel Group, inc. 


Last chance to register at CT TourismConference.com! 
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These Bonds may not be sold, nor may offers to buy be accepted, prior to the time an Official Statement is 


delivered in final form. Under no circumstances shall this announcement constitute an offer to sell or a 
solicitation of an offer to buy, nor shall there be any sale of the Bonds in any jurisdiction in which an offer, 
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jurisdiction. The Bonds will only be sold by mean of an Official Statement. 
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Retail Only Order Period 
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May 12, 2015” 
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May 28, 2015” 
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Citigroup 
855-644-7252 


Edward D. Jones 
& Co., L.P. 
800-335-6637 


Prager & Co., LLC Ramirez & Co., Inc. 
800-336-4020 855-289-2663 


Stifel TD Securities 
800-679-5446 877-883-2835 


Estrada Hinojosa 
& Company, Inc. 
800-676-5352 


Janney Montgomery Scott Jefferies 
800-822-2014 800-567-8567 


Roosevelt & Cross Inc. Sterne Agee & Leach, Inc. 
800-348-3426 888-783-7631 


US. Bancorp Investments, Inc. Wells Fargo Bank N.A. 
855-240-7726 866-287-3221 


*Preliminary, subject to change. 


Before purchasing any Bonds, contact your tax advisor to determine any applicable federal, state and local tax consequences. 
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WALLINGFORD 


wf Lowest Electric Rates in CT!. 


wf Superior Reliability! 


“We moved our manufacturing plant to Wallingford 
and reduced our electric costs by 25%... 
Money that goes right to our bottom line” 


Ralph Larson 
Plant Manager 
Holo-Krome 





—_— *% based on residential rate comparisons as of February 2015 


WALLINGFORD 
a. 





203-294-2062 


edc@wallingfordct.gov 


ECONOMIC DEVELOPMENT 
COMMISSION 
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MOVERS & SHAKERS 





Dr. Richard Stahl 


William B. Claffey 


Fiondella, Milone & LaSaracina 
names tax partner 


Glastonbury accounting firm Fiondella, Milone 
& LaSaracina has promoted William B. Claffey 
to tax partner. In addition to serving as director of 
State tax services, Claffey provides tax credit and 
audit defense services to clients. 

Based in the firm’s Glastonbury office, Claffey 
joined Fiondella, Milone & LaSaracina 4.5 years ago 
as director of state tax credits and incentives. He came 
from Ernst & Young, where he was a tax consultant. 


Connecticut Wealth Management 
adds junior adviser 


Farmington’s Connecticut Wealth Management 
recently added Nicholas Oliveri to its team of finan- 
cial advisers. As a junior adviser, Oliveri assists senior 
advisors, directors and partners in serving clients. 


Foxwoods Resort Casino 
announces VP, brand marketing 


Foxwoods Resort Casino in Mashantucket has 
appointed Paul LaRocca to vice president of brand 
marketing. LaRocca will implement advertising, mar- 
keting and communication activities for Foxwoods and 
other Mashantucket Pequot Tribal Nation enterprises, 
plus oversee public relations, e-commerce, social me- 
dia, sponsorship opportunities and strategic alliances. 

LaRocca has nearly 30 years of marketing and 
leadership experience, with expertise in strategic 
planning, brand development, and multiplatform 
media. He has worked at entertainment media com- 
panies that include Viacom’s MTV, CBS, AOL, Comedy 
Central, Time Warner, Rolling Stone, Maxim and Vibe. 


Quinnipiac Univ. names senior 
associate dean at medical school 


Dr. Richard Stahl has been appointed senior 
associate dean for strategic relationships at the 
Frank H. Netter MD School of Medicine at Quin- 
nipiac University. 

Stahl is responsible for overseeing the clinical, 
educational and research relationships required 
to fulfill the clinical components of the third and 
fourth years of the medical school’s curriculum. 

Stahl has more than 35 years of leadership ex- 
perience, coming from the Yale New Haven Health 
system, where he most recently served as vice 
president for clinical services. 


Gordon & Rees adds 
two CT office partners 


John J. Robinson and Cullen Guilmartin have 
joined the Connecticut office of law firm Gordon & 
Rees LLP as partners and members of the firm’s envi- 
ronmental and toxic tort group, as well as its products 
liability and insurance practices. Both were formerly 
with the Hartford office of McCarter & English LLP. 

Robinson’s primary areas of practice are com- 





— 


John J. Robinson Cullen Guilmartin 


plex products liability, toxic tort, construction, 
pharmaceutical and medical device litigation. 
Guilmartin’s mass tort and product liability expe- 
rience includes defending claims against manufac- 
turers of complex commercial machinery, medical 
devices, consumer products and pharmaceuticals. 


Integrated Compliance Solutions 
Group expands compliance team 


Integrated Compliance Solutions Group, a 
national financial services compliance consult- 
ing firm with offices in Hartford and New York, 
recently hired Lisa Lazarus as vice president of 
operations and business development, Elizabeth 
Burke as office manager, Brenda Way-Payne 
as a senior compliance consultant and Myiesha 
Phelphs as a compliance consultant. 

Lazarus is responsible for operations, includ- 
ing office, financial and account management, 
recruiting, marketing and business development. 
Prior to joining ICSGroup, Lazarus held roles at 
Prep for Prep, Booz Allen Hamilton and KRA Corp. 

Burke handles all administrative and office 
management and will work with Lazarus on busi- 
ness development and operations. 

Way-Payne will focus on supporting the firm’s 
public pension plan relationships and conducting 
risk assessments and annual compliance reviews. 

Phelphs was formerly with JP Morgan Chase Bank 
in New York. She will head the anti-money launder- 
ing compliance function, provide investment advisory 
compliance support to clients and conduct marketing 
material reviews and compliance and ethics training. 


Robert Hensley & Associates 
announces promotion 


Avon financial services firm Robert Hensley 
& Associates recently promoted Kim Conforti to 
manager of employee benefits and administration. 
Conforti will oversee the benefit renewal process for 
small-business and individual customers and serve 
as the firm’s compliance expert for employers on 
healthcare reform and new benefits requirements. 

Conforti has been with the company for five years 
and has more than 15 years of experience servic- 
ing the benefit administration, communication and 
renewal needs of employers throughout central and 
northwest Connecticut. 


The First National Bank of Suffield 
appoints branch managers 


The First National Bank of Suffield has named 
Nicole Skelly branch manager in the bank’s main 
office and Amy Arnold as branch manager in the 
East Granby office. 

Skelly brings more than 21 years of banking 
experience and most recently spent seven years 
as a personal banking officer at United Bank in 
Longmeadow, Mass., where she solicited new and 
expanded business. 
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Geom kesev@erayaldo 
these remarkable 
women on May 14! 






special Presentation: 
A Conversation 
with Carolyn Kuan, 


Music Director, Hartford 






Symphony Orchestra, 
facilitated by RONNA L. 


> REYNOLDS, 
=< Executive Vice President, 

The Bushnell Center for the 
Featuring a look at the finalists of the Hartford 
symphony Orchestra's Fanfare Competition that 
honors the power of women — a new work 
entitled Fanfare for the Hartford Woman, which 
invited composers to create Gd Companion piece 
to Aaron Copland’s iconic Fanfare for the 
Common Man. Carolyn will illustrate the link 
between the creativity of composition which is 
similar to the creativity of marketing and 


creating a business product. 
For more info go to www.HartfordBusiness.com and 





Performing Arts 


click on ‘Our Events’ 
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May 14, 2015 


11:00am Opm Nl 
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CELEBRATING 8 REMARKABLE 
WOMEN IN BUSINESS 
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Carolyn Bligh, 
Principal, 
Bligh Graphics, LLC 


Mary Ellen 
Jones, 

Vice President, 
Sales, Asia Pacific 
& China, Pratt & 
Whitney 


Kristen 

Roberts, 

Vice President of 
Public Relations and 
Community Investment, 
Comcast 


Nivea Torres, 
Superintendent, 
CT Technical High 
School System 





The Luncheon’s 
Emcee will be Lisa Carberg, 
special projects reporter for 
NBC Connecticut's “Be Healthy” series 





%NBC 


CONNECTICUT 














Susan Herbst, 
President, University 
of Connecticut 


Lisa Schwartz, 
Vice President, 
Integrity Merchant 
Solutions 


Catherine 
Smith, 
Commissioner, 

State Department of 
Economic & Community 
Development 


Carol Wallace, 
Chairman, President 
& CEO, 
Cooper-Atkins 
Corporation 








Join us as we reflect on the accomplishments and 
careers of these outstanding Women in Business. 
Celebrate the feats of these strong and remarkable business women being 


recognized at the Annual Women’s Business Luncheon. These women are 
senior level executives, CEOs and entrepreneurs in the Hartford community. 


TICKETS: Single Ticket Rate $85 each; 
Table of 10: $800 


Register online at 
www.HartfordBusiness.com 
Click on ‘Our Events’ 
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MARKETING SOLUTIONS e group 


UNLIMITED, LLC 


Rider 


Productions 
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QUESTIONS? Contact Amy Orsini at 
aorsini@HartfordBusiness.com 
or 860-236-9998 ext. 134 


Robinson+Cole 


May 11,2015 © Hartrorp Business JourNAL 19 





Ne NN pp] py 1) Fl | 





NONPROFIT PROFILE 
Connecticut Humane Society 


701 Russell Road, Newington | cthumane.org 


The Connecticut Humane Society is the leading resource in the state for companion 
animal welfare, enriching the lives of families and communities through adoption services, 
medical care, education, and prevention of cruelty. 


TOP EXECUTIVE 


Gordon Willard, Executive Director Pet adoption, dog training and 


e NEED TO GROW YOUR BUSINESS? 


e RESEARCH YOUR COMPETITION? 
e FIND HARTFORD’S LATEST BUSINESS ae mon 


NEWS AND ECONOMIC TRENDS? Sauese oe rae 


Total Liabilities $411,002 $359,889 


Subscribe 


You ll find it in print 





IT S IN PRIN1 2. ——— a 
Contributions & Grants $3,355,441 $2,637,721 
Program Service Revenue $2,009,254 $1,974,855 
Investment Income $4,586,269 $2,721,733 
Other $28,044 $25,548 
TOTAL $9,979,008 $7,359,857 


Focus: ECONOMIC 


aes Grants $0 $0 

Member Benefits $0 $0 

Salaries/Employee Benefits $3,988,099 $3,855,551 

| Fundraising Fees $181,436 $163,713 

nsec Other $2,756,984 $2,538,818 
TOTAL $6,926,519 $6,558,082 
MARGIN $3,052,489 $801,775 


eQuNes uae. 


1@ 2 


W GREENS 
CERNE. 


Subscribe today and get access to the 
information that Central Connecticut business 
people and decision makers use every day. 


HARTFORD BUSINESS JOURNAL 


To subscribe call (845) 267-3008 
OR GO TO www.HartfordBusiness.com 
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TOP PAID EXECUTIVES (FY2014) 


Base Salary Total Compensation & Benefits 


Gordon Willard, Executive Director $153,460 $176,826 


Raymond Gasecki, Chief Financial 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


The Jackson Laboratory said it has 
signed a research and training agreement 
with an Australian university. 

Jax, which opened a nonprofit genomic 
research institute in Farmington last year, 
said it will pursue education training and 
research as well as student and faculty 
exchanges with the Australian Regenerative 
Medicine Institute. 

ARMI is based at Monash University’s 
Clayton Campus outside of Melbourne, in the 
continent’s southern tip. 

eee 

The American Mural Project receiveda 
$50,000 grant from the Community Foun- 
dation of Northwest Connecticut that will 
be combined with a $1 million matching grant 
from the state. 

The American Mural Project owns two 
mill buildings and three surrounding acres 
on Whiting Street in Winsted. 

The state funds will be used for the first 
phase of renovations, which includes raising 
the roof 30 feet to allow for the installation of 
a five-story mural and enabling the museum 
to open to the public. 

The two subsequent phases involve ren- 
ovation of the second mill building for use 
as avisitors’ center and development of the 
grounds for outdoor use. 

@e0e8 

The Community Foundation of Greater 
New Britain’s board of directors recently 
awarded a $30,000 grant to join the 2015 Com- 
munity Wellbeing Survey, the most compre- 
hensive survey of quality of life ever conducted 


$109,166 $123,277 


in Connecticut. 

DataHavan, a New Haven-based nonprofit 
managing the study, will conduct interviews 
with 15,000 randomly selected state residents. 

The Community Foundation plans to use 
the information as part of its strategic plan- 
ning process in determining the most signifi- 
cant local issues facing Berlin, New Britain, 
Plainville and Southington. 

e@@e0@ 

Law firm Robinson+Cole presented 
a donation of $2,500 to Hartford Per- 
forms to help support its mission to provide 
quality arts education programs to Hartford 
Public School students through arts integra- 
tion, in-school arts instruction, and out-of- 
school arts programming. 

Hartford Performs is a collaborative net- 
work of the Hartford Public Schools, arts pro- 
viders, community organizations, funders, 
and other supporters. 

Meantime, Hartford Performs has elected 
Robinson+Cole construction lawyer Lisa B. 
Andrzejewski to its board of directors. 

eee 

Windsor Locks-based 360 Federal Credit 
Union made its annual donation of $1,000 to 
Jeremy Race, chief operating officer of Junior 
Achievement of Southwest New England. 

For the past 10 years 360FCU employees 
have volunteered to teach the JA curriculum 
in many schools throughout Hartford County. 

The 360FCU employees teach Junior 
Achievement’s JA In A Day program, a day 
when volunteers present the programs to stu- 
dents for an entire school day. 
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Connecticut Business Connects on June 4th! 


Handshakes. 











day 
long. 


Do Business IN PERSON at the Largest B2B Expo in CT! 


Educational Seminars « New Product Demos « Meet Hundreds of Exhibitors « And Much More! 


oe ANNUAL June 4, 2015 


| Connecticut Convention Center « Hartford, CT 





Show: 9am-4pm; Networking Event: 49m-6:30pm 


Don’t wait in line! PRE-REGISTER at: 





CT Business EXpo 














Learn » Connect » Prosper www.CTBEXPO.com 
Presented By: Produced By: Platinum Sponsors: Gold Sponsors: Event Partners: a 10,000 Cle C se or 
y % small ooo> 
® bu Si nesses Connecticut Economic Resource Center, Inc 
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BUSINESS 
CHAMPIONS 


Recognizing the Achievements of the Hartford Region’s 





Privately Held Companies 











Celebrate the achievements of the Region’s privately held companies! 


The Business Champions Awards, produced through a partnership of the MetroHartford Alliance and Hartford Business Journal, celebrate 
privately held companies from throughout the Hartford Region. The Awards honor organizations that have demonstrated best practices 


and significant achievements. 


Categoriess Include: 
>» Revenue Growth 
Workforce 

Best Start-Up 


Innovation 
Community Involvement 


EVENT DATE 


JUNE 4, 2015 





Time: 7:00AM-8:45AM 
Location: CT Convention Center, 
100 Columbus Blvd., Hartford 
Single Ticket Rate: $65 


To register, visit: 
HartfordBusiness.com/event/BizChamps 


For questions about this event please contact Amy Orsini at 
860-236-9998 x134 or email aorsini@hartfordbusiness.com 






PRESENTED BY: 


HARTFORD BUSINESS JOURNAL 


i METRO HARTFORD 


, ALLIANCE 
h 


Nominees and winners alike participate in the festivities of the annual Business Champions Awards Breakfast, which gathers more than 400 business owners and leaders each year to enjoy a 


Nominated Companies: 


A New Pathway Intervention Services 

Advanced Technology Consulting 

Amazing Celebrations, LLC 

Bear’s Smokehouse BBQ 

Bigmouth, Inc. 

BlumShapiro 

Bradley, Foster & Sargent, Inc. 

The Brothers Crisp 

CNC Software, Inc. 

Corporate Translations 

Cronin and Company, LLC 

DioLuce LLC 

EasySeat Tickets 

Evay Cosmetics, LLC 

Fathom 

Fiduciary Investment Advisors 

Foley Carrier Services, LLC 

Freeman Companies 

Garden of Light DBA Bakery on Main 

Gerber Scientific, Inc. 

HABCO Industries LLC 

Hartford Prints! 

Health-At-Work 

iDevices LLC 

Imagine Studio 

iNeedHomecareNow.com 

Infinity Music Hall and Bistro-Hartford 

Integrated Compliance Solutions Group 
LLC (ICSGroup) 


InterCommunity, Inc. 

IRIS Photography LLC 

KBE Building Corporation 

Kelly Freezer and Container 

Kelser Corporation 

Keyes Music Therapy, LLC 
Martinez Couch & Associates, LLC 
Minuteman Press 

MRM Group, LLC 

Naturally Dogs and Cats 

Oxford Performance Materials, Inc. 
Patient Advocate for You, LLC 

The Perfect Promotion 

The Pita Group 

Porter21 

scrubs and Stuff LLC 

Solidus 


The Riverhouse at Goodspeed Station, 
Inc. DBA The Society Room of Hartford 


Turbine Technologies, Inc. 

Wealth Management Group of North 
America, LLC 

West Hartford Fence 

Wheeler Clinic, Inc. 

Windsor Marketing Group 

Xerox Services, Inc. DBA Xeorx State 
Healthcare, LLC 

Zag Interactive 


champagne toast and original video segments that pay tribute to the winners. The Hartford Business Journal will also publish the Business Champions online and in print on June 8, 2019. 


PRESENTING SPONSOR: Event SPONSORS: 


(wv) Webster 


LIVING UP TO YOU™ 





Business” An instinct for growth 
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CORPORATE RSFSR 
__ StanleyBlockaDecker = 


Stanley Black & Decker Inc. 
1000 Stanley Drive, New Britain, CT 06053 | stanleyblackanddecker.com 


Stanley Black & Decker Inc. provides power and hand tools, 
mechanical access prodcuts and electronic security and monitoring 
systems for various industrial applications. 


Top Executive: John F. Lundgren, CEO & Chairman 


| SVK, SS Bs 


FACT BOX h ee nq f 20.00 
Ww, ly yy 
Industry: Machine tools and accessories /\ Ae Vl 1 f J ssi 
1Q 2015 Revenue: $2,630M \) 
1Q 2015 Net Income: $162.3M a 
Quarterly Profit Change: $400,000 > > > 
Z Aug 1 ‘44 Nov 3 "44 Fen246 May 116 


Cash: $435.5M 


Employees: 50,400 


Competitors: Bosch Security Systems STOCK WATCH (AS OF NOON MAY 7) 
Danaher Corp. 
Makita Corp. Ticker Symbol: SWK _ Stock Price: $101.83 Market Cap: $15.61B 
TOP INSTITUTIONAL INVESTORS 52 Week Range Price: $79.03-$102.53 
Holder Shares % Stake Outstanding Shares: 153.27M 
Vanguard Group Inc. 9,945,270 6.47 CORPORATE SUITE (2014) 





Stock Non-equity Total 
Executive Title Salary Bonus Awards Incentive Total 
Barrow, Hanley Mehwinney & Strauss Inc. 8,302,367 eA teen ee ee PR eee oe ne - rr ones, eee : pean — ere a 
James M. Loree President/COO $810,000 $0 $3,276,946 $1,549,530 $9,752,568 
Donald Allan, Jr. SVP/CFO $625,000 $0 $4,021,229 $1,218,750 $6,392,820 


Meet our 
editorial 
team, and 
network 
with your 








neighbors! 


Brad Kane, 


Greg Bordonaro, 
Editor 





Gregory Seay, Matt Pilon, 


News Editor 


Managing Editor 


Digital Producer 
Date: May 20, 2015 ¢ Time: 5:000m-6:300m 
Location: The Hartford Club 
46 Prospect Street, Hartford * Cost: Free 
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The Hartford Club 


www.HartfordBusiness.com 


Take the lead in your region, 
and join your business community by attending 
a networking reception with local business 
owners and executives. 


The HBJ hosts receptions in distinct regions of 
Greater Hartford in order to bring together each 
regions business community for networking and 
to exchange ideas. 


Here's your chance to meet the Hartford 
Business Journal Editorial Team, share your 
story ideas, and connect with professionals 
from around the region. Complimentary hors 
doeuvres and a cash bar will be provided. 


Register for this FREE event online by 
visiting www.HartfordBusiness.com 
and clicking “Our Events.” 


Or contact Amy Orsini at 860.236.9998 
ext. 134 or email 
aorsini@HartfordBusiness.com 


HARTFORD BUSINESS JOURNAL 
Delivering Print. 
BUSINESS. in Person. 


www.HartfordBusiness.com 
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OPINION | & COMMENTARY 


EDITORIAL 


Safety concerns shouldn’t 
deter downtown living 


ublic perception can be a hard thing to change, especially when mindsets have 
been molded over long periods. 
The perception, for example, of Hartford as a violent city is often hard to 
shake, but it shouldn’t serve as a deterrent for people considering living downtown. 

As hundreds of new center-city apartment units come online this spring, several 
landlords have said a common question they receive is whether the area is safe. 

The answer, for the most part, is yes. As HBJ News Editor Gregory Seay reports in 
this week’s issue, crime data indicates downtown is, relative to other city neighbor- 
hoods, the safest place in Hartford. Violent crimes in particular, such as murder or rape, 
are arare breed in the central business district. 

Is downtown perfect? Obviously not. According to police data tallied through the 
first 16 weeks of this year (through April 25) there were 235 reported acts of car break- 
ins and shoplifting committed downtown — the area's most prevalent crime. Forty-nine 
vehicles were reported stolen in the center city during that time. 

Larcenies and thefts, however, have fallen over the last four years, police data shows. 
And if you ask most people who already spend time downtown, they'll tell you the busi- 
ness district is a pleasant to place live, work and play. 

Certainly more needs to be done to curb violence in Hartford and all major cities 
across the United States. Urban crime is not unique to our Capital City. And just because 
downtown is safer that doesn’t mean businesses and residents should sit back and 
count their blessings; we all must remain vigilant and promote safe and healthy living 
conditions, not just in the center city but in all Hartford neighborhoods. Crime that 
exists in one part of the city can easily leak into downtown or other areas. 

Bottom line: Those thinking about downtown living shouldn't let misperceptions of 
crime and violence be a deterrent. a 


CT must work with for-profit hospitals 


Connecticut’s healthcare industry got some good news last week after Los Angeles hos- 
pital operator Prospect Medical Holdings announced plans to acquire Waterbury Hospital. 

The proposed deal, which still faces many hurdles before it becomes a reality, is 
significant because it indicates that for-profit hospital systems have not completely 
slammed the door on Connecticut. That’s a good thing, but also surprising following 
last year’s Tenet Healthcare debacle, in which the Texas company abruptly pulled out 
of its deals to acquire five Connecticut hospitals after state regulators imposed onerous 
conditions on the transactions, including regulating staffing levels and employee pay. 

Connecticut needs the capital for-profit hospital systems have to offer and the state 
must find a way to work with Prospect Medical Holdings. If the company, which owns 
13 hospitals in three states, including two in Providence, R.I., has asolid business plan 
that maintains the highest possible level of patient care it should be given the chance 
to operate in Connecticut. 

It’s unclear, however, if state lawmakers and regulators are willing to play ball. 
There is still much uncertainty over how much power the Office of Health Care Access, 
which regulates hospital deals, will wield over the transaction. OHCA showed last 
year that’s its oversight can be overbearing after it imposed dozens of restrictions on 
Tenet’s deals. 

State lawmakers must more clearly define how they want to regulate healthcare- 
industry consolidation and the role for-profit hospitals can play. The legislature is cur- 
rently weighing several bills related to hospital mergers and we urge them to act before 
the legislative session ends early next month. 

The industry can’t afford the continued regulatory uncertainty. a 


Do you consider downtown Hartford 
a Safe place to live, work and play? 


Last week’s poll results: 

Should lawmakers push state 
labor unions for wage and benefits 
concessions? 


77.5% Yes 


To vote, go online to HartfordBusiness.com. 
pee ees = 22.5% No 


OTHER VOICES 


Property tax relief is just 
a euphemism for raises 


By Chris Powell 
emocrats on the General Assembly’s 
I) Finance, Revenue, and Bonding Com- 
mittee think they have the solution to 
state government’s budget difficulties — just 
raise taxes another billion dollars per year, 
about 5 percent of the budget. This, the Demo- 
crats figured, will not only allow everything 
in state government 
to trundle on just as 
before, eliminating 
any pressure to set 
better priorities, but 
also provide for ded- 
icating a portion of 
sales tax revenue for 
grants to municipali- 
ties in the name of 
“property tax relief.” 
The committee 
didn’t hold a public 
hearing on its tax increases — public hear- 
ings are for legislation designating an official 
state appetizer and such — as a hearing might 
have prompted someone to note that “property 
tax relief” in Connecticut is like the furniture 
store that has been 
running a going-out- 
of-business sale for 
4O years. That is, for 
decades now state 
government has been 
appropriating ever- 
more money in the 
name of “property tax 





> Property tax relief 
in Connecticut is like 
the furniture store that 


proposal would raise taxes but not as much 
as his party’s legislators would like, would 
finance raises for state and municipal 
employees largely by cutting spending on 
the most innocent needy. The governor com- 
plains that the finance committee would tax 
too much. He also rejects the budget proposal 
of the legislature’s minority Republicans to 
restore funding for the needy by extracting 
concessions from the state employee unions. 
Of course the unions won't volunteer conces- 
sions; concessions could be extracted only by 
a determined governor. Malloy is determined 
but only to keep the unions happy. 

Still, circumstances may let the governor 
pose as the moderate in the budget contro- 
versy, “triangulating” in Bill Clinton style 
between the rabid spenders of his party and 
the Republicans for whom saying “take it from 
the unions” is far easier than doing so. Ironi- 
cally the governor, who is already relying on 
the Republican minority to sustain his veto 
of a Democratic bill to prevent the state uni- 
versity board from closing a branch campus 
without legislative approval, soon could be 
relying on the Republicans as well to sustain 
his veto of a Democratic bill raising taxes. 

The most likely 
outcome seems to be 
a tax increase larger 
than the governor 
proposed, smaller 
than the Democratic 
legislators want, but 
enough to keep the 
raises flowing to the 


iccargetmre—hasbeenrunninga = svt 
This is largely —- 9OING-OUt-OF-business eee outside so 
because of the state Ss sale for 40 yea rs. they can manage with- 
system of binding out help a while longer. 


arbitration for gov- 
ernment employee 
union contracts, 
which holds that if a municipality has any 
money at all, it can afford to pay more to its 
employees and indeed must pay more, even if 
it has been trying to save money for another 
undertaking or would like to reduce taxes. 
That is, the more money state government 
gives to municipalities, the more they must 
spend on their employees. There is never any 
property tax relief. Like “aid to local educa- 
tion,” “property tax relief” is just a euphemism 
for coddling the government employee unions, 
which control the state’s dominant political 
party, the Democratic Party. This is asystem not 
of municipal finance but of public financing of 
political campaigns — one party’s campaigns. 
Governor Malloy, whose own budget 


Also last week 
U.S. Sen. Chris Mur- 
phy got enthusiastic 
about the “Promise Zone” status that, at his 
instigation, has been awarded by the federal 
government to an especially impoverished 
neighborhood in Hartford, which now is to 
get priority consideration for federal grants. 
This also invokes the everlasting going- 
out-of-business sale of the proverbial furni- 
ture store, insofar as the social disintegration 
of Hartford, once the most prosperous city in 
the country, correlates almost exactly with 
the era of federal grants. Hartford actually 
has been a “promise zone” for decades — as 
in “promises, promises.” a 
Chris Powell is managing editor of the 
Journal Inquirer in Manchester. 


Send Us 
Your Letters 


The Hartford Business Journal welcomes letters to the 


_ editor and guest commentaries for our opinion pages. 


Electronic submissions are preferred and welcome at: 


editor@HartfordBusiness.com. Or you may fax submissions 
to Editor, Hartford Business Journal, at (860) 570-2493. 
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EXPERTS CORNER 


ls your volunteer really an employee? 


By James F. Shea and Collin 0’Connor Udell 


for the assistance provided by your volun- 

teers. Perhaps you can’t imagine your organi- 
zation functioning without their dedicated assis- 
tance and you want to reward them. Or perhaps 
you are having trouble finding or retaining vol- 
unteers in the current 
economic climate, so 
you are considering 
offering financial or 
other incentives. 

The message 
from the Connecticut 
Appellate Court last 
month was “be care- 
ful.” In CHRO v. Echo 
Hose Ambulance, 
the court considered 
for the first time what 
the word “employee” really means as it is used 
inthe Connecticut Fair Employment Practices 
Act (CFEPA). In that case, Sarah Puryear, avol- 
unteer crewmember with Echo Hose Ambu- 
lance, was suspended and later removed from 
her position with the organization. She sued 
and brought claims of employment discrimina- 
tion against Echo Hose and the city of Shelton. 
Her complaint was dismissed on the grounds 
that she was a volunteer, not an employee, and 
was therefore outside the protections of Con- 
necticut’s employment discrimination laws. 
On appeal, Puryear argued that the court 
applied the wrong legal test to define the term 
“employee” under CFEPA and that she was, in 


fyourun anot-for-profit, you may be grateful 
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fact, employed by Echo Hose. The Connecticut 
Appellate Court disagreed. 

The Appellate Court found the statutory 
definition of “employee” in CFEPA, which 
defines employee as “any person employed by 
an employer,” to be circular and of no help at 
all. Under Connecticut law, courts can look to 
outside sources to interpret an ambiguous term, 
and in the context of 
CFEPA, that means 
cases in the U.S. Court 
of Appeals for the Sec- 
ond Circuit interpret- 
ing CFEPA’s federal 
counterpart, Title VII. 

In 1997, the Sec- 
ond Circuit articulat- 
ed the remuneration 
test as a preliminary 
way to determine 
whether an individual 
is anemployee. Under this test, a volunteer can 
become an employee for purposes of employ- 
ment discrimination laws if: 1) the individual 
receives pay for services; or 2) the individual 
receives indirect but significant remuneration 
such as health insurance, vacation time, sick 
pay, life insurance or retirement benefits. In 
contrast, indirect but tangential remuneration 
will not effect such a transformation. Where 
should you draw the line to ensure that your vol- 
unteers remain volunteers and not employees? 

The Connecticut Appellate Court’s decision 
in Echo Hose cited with approval a Second Cir- 
cuit case holding that a volunteer who was paid 
no salary, but received “numerous job-related 


> If you are paying your volunteers for their services, 
there is a significant risk that they are employees. 


benefits” such as health insurance, sick pay, 
vacation, disability pension, group life insur- 
ance, survivors’ benefits, scholarships for depen- 
dents upon death, or other “indirect but signifi- 
cant remuneration” was likely an employee. 

In contrast, the Appellate Court cited a 
Second Circuit case holding that benefits in 
the form of clerical support, limited tax deduc- 
tions, and networking opportunities were 
not enough to transform a volunteer into an 
employee. It also cited a Fifth Circuit case hold- 
ing that a volunteer firefighter who received $2 
per fire/emergency call, a life insurance policy, 
full firefighter’s uniform and badge, firefighting 
and emergency response gear, and firefighting 
and emergency first-response training, was 
not an employee because those benefits did 
not satisfy the remuneration test. While these 
cases do not establish any bright lines, they 
provide guidance for evaluating whether your 
volunteers are actually employees for purpos- 
es of workplace discrimination laws. 

Because Puryear had not alleged in her 
complaint that she was paid for her services 
or that she had received indirect remunera- 
tion in the form of substantial benefits that 


were not simply incidental to her duties, she 
was unable to show that she was an employee 
rather than a volunteer and she lost her case. 

What is the take-away? 

While it may seem tempting to boost vol- 
unteer ranks by offering various benefits as 
incentives, a decision to do so should be con- 
sidered carefully with the assistance of coun- 
sel in light of this new decision. Certainly, if 
you are paying your volunteers for their ser- 
vices, there is a significant risk that they are 
employees of your organization. 

However, even in the absence of direct 
monetary compensation, if you are offering 
significant indirect benefits to your volun- 
teers like those described above, the Echo 
Hose decision should serve as a wake-up call, 
and those benefits should be assessed. Other- 
wise, with the most benign of intentions, you 
may transform your volunteers into employ- 
ees and open the door to workplace lawsuits 
and other unintended consequences. | 
James F. Shea and Collin O'Connor Udell are 
attorneys in the Hartford office of Jackson 
Lewis P.C. 


Tips to succeed in business over the long haul 


ance Champion’s 8 Core Prin- 

ciples for Success in Business, 
Sports and Life” by Travis Macy with 
John Hanc (DaCapo, $21). 

You need extreme focus and mental tough- 
ness to challenge yourself and deal with adver- 
sity. From running marathons in Death Valley 
and Antarctica, climbing the French Alps and 
rappelling into caverns in Asia, Macy’s unique 
experiences helped him devel- 
op and hone asuccess mind- 
set. Whether you own/run a 
business, or are climbing a 
corporate ladder, his “8 Core 
Principles” spark inspiration: 

1. “It’s all good men- 
tal training.” How you feel 
drives how you function. Phys- 
ical exercise stimulates brain 
regions involved with mental 
acuity. It also contributes to 
brain health by helping main- 
tain healthy blood pressure and 
weight, improving energy and 
lowering stress and anxiety. It keeps the heart 
healthy, too. If you're not exercising, start. If 
you are, change your routine by varying exer- 
cises and increasing resistance. 

2. “Be a wannabe.” Identify high- 
achievement role models. Define why you 
wannabe like them. Figure out what you can 
do to emulate them by staying in touch and 


4 T he Ultra Mindset — An Endur- 
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picking their brains. You'll find that 
they've had their ups and downs — 
and they responded to the downs 
by committing to getting better 
“the next time.” 
3. “Find your carrot.” Moti- 
vation makes things happen. 
Many people focus on intrinsic 
motivation (i.e. doing some- 
thing that we find enjoyable or 
interesting). They all too often 
ignore extrinsic motivation (i.e. 
doing something that leads toa 
specific outcome) — especial- 
ly when things don’t go as planned. 
Identify three things you'd like to accom- 
plish. For each of these, complete these 
three comments: “I am motivated intrinsi- 
cally because.... But I can tell when intrin- 
sic motivation is tiring when.... When that 
happens, I could utilize extrinsic motiva- 
tors by telling myself....” 
4. “Have an ego and use it — until it’s 
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> Whether you own/run a business, or are climbing 
a corporate ladder, Travis Macy sparks inspiration. 


time to put your ego aside.” You have to 
believe in yourself. Ego, as Macy defines it, 
means creating accomplishment through 
careful, yet adaptable, planning and ahealthy 
dose of grit. Humility plays a role is the defi- 
nition, too, because no one succeeds alone. 

5. “Think about Your Thinking: 
What and Why.” Employ what thinking on 
detail-oriented, important tasks, and why 
thinking on the mundane stuff (like paper- 
work). The why may relate to getting it done 
so you can get back to the important stuff. 
Macy points out that both what and why 
may exist within important tasks because 
details can become boring. 

6. “The 4:30 a.m. rule: When you 
have no choice, anything is possible.” 
By committing to timetables and deadlines, 
you create a commitment clock, which 
becomes your action-now, accountability 
clock. “You don’t worry about whether or 
not you actually feel like taking action when 
it’s time to spring into action.” 


7. “Bad Stories, good stories: The ones 
you tell yourself make all the difference.” 
Negative thoughts produce inaction. There’s 
always an upside when youre upside down. 
To regain the upside quickly, flip the script on 
what happened by making it into a learning 
experience. This gives you anew goal, which 
needs anew plan for achieving it. 

8. “Never quit ... except when you 
should quit.” If you are doing something 
with your life that you don’t want to do, then 
quit, and replace it with something you do 
want to do. In asense, that isn’t really quit- 
ting. Rather, it involves reevaluating where 
you are versus where you want to be. The 
reevaluation should be done by reviewing 
principles one through seven. 

Key takeaway: Make yourself uncomfort- 
able. A comfort zone quickly becomes a danger 
zone in which routine becomes your enemy. 
Jim Pawlak is a nationally syndicated 
book reviewer. 
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IDES Fait: 


OF NOTE 


SMULDERS NAMED SBA’S SMALL 
BUSINESS PERSON OF THE YEAR 


Michael Smulders, president of 
Bakery on Main, has been named the 
Small Business Administration’s Small 
Business Person of the Year for 2015. 
He will be honored at the SBA’s Small 
Business Week event this month. 





aa | Smulders has a history of running small 
‘ee ii businesses in Greater Hartford. In 1992, 
7 he founded Garden of Light Natural 

Michael Smulders Foods Market in Glastonbury and sub- 
ee ee sa raniin eared al SeeTt) See 
Avon. Garden of Light became a center for vegetarian and gluten- 
free food. In 2004, he created Bakery on Main to produce gluten-free 
foods for people across the country. 





SBA also announced several other awards: Carmen Romeo of the 
Fascia Family, and their family owned company, Fascia’s 
Chocolates of Waterbury, won the Jeffrey Butland Family Owned 
Business of the Year award; Katie Hughes, owner of Perk on 
Main LLC in Durham and Perk on Church in Guilford, won the 
Woman-Owned Small Business award; Evan Schermer of The 
SEED Center in Stamford, won the Entrepreneurial Success award; 
Kim Wawrzynowicz, owner of Premier Business Services in 
East Lyme, has been selected to receive the Financial Champion of 
the Year award; and Natasha Grove-Roggi of Bikram Yoga in 
Hartford won the Young Entrepreneur of the Year award. 


HUGHES HEALTH NURSE NAMED LEADER OF 
TOMORROW BY LONG-TERM LIVING MAGAZINE 


Amy LaCilento, a nursing supervisor at 
Hughes Health & Rehabilitation in West 
Hartford, has been selected as a recipient 
of the 2015 Leaders of Tomorrow award 
from Long-Term Living Magazine. 


LaCilento was recognized for her lead- 
ership role in the design and imple- 
mentation of Hughes’ Heart Health 
Program, a nationally-acclaimed initia- 
tive that aims to reduce hospital read- 
missions for patients with congestive 
heart failure, as well as for her participation in programs that 
improve employee morale and wellness 





SIMSBURY FINANCIAL PLANNER HONORED 


Simsbury financial planner Nancy Fellinger, of PlanningWise with 
Coburn & Meredith, has received the 2015 Women’s Choice Award 
for Financial Advisors from WomenCertified Inc. The award is based on 
a review of 17 objective criteria associated with providing quality ser- 
vice to women clients including credentials, experience, business prac- 
tices and a favorable regulatory history. 


Summer, Fall, Winter, 


Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 


Interiors 
indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 


www.newleafinteriors.com 
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S&S WORLDWIDE CLEANS UP COLCHESTER 
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UNITED BANK FOUNDATION DONATES TO HARTFORD SCHOLARS 
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P sas Worldwide ras held its 7th annual Clean to the Green event, where 40 employees nicked up litter around Colchester. They filled 10 
garbage bags of litter during the event in honor of both Earth and Arbor days. The annual tradition earned S&S consecutive GreenCircle awards 
from the state Department of Energy and Environmental Protection in 2011 and 2012. 


P The United Bank Foundation 
Connecticut recently made a 
$1,000 donation to the Hartford 
Youth Scholars Foundation 
(HYSF) in support of their Senior 
Send Off gala and fundraiser. 
HYSF places students at four- 
year colleges with the 
preparation to be successful in 
their post-secondary education. 
Their goal is to increase the 
number of Hartford students 
that graduate from high school, 
attend college and find career 
success. In the photo: Tymina 
Follins of United Bank presents 
a check to Damaris Estrada, 
student participant (center) and 
Anthony Byers, HYSF co-director 
& chief program officer (right). 
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P Volunteers from KNOX, The Hartford 
and the city of Hartford planted 
more than 50 trees in Hartford’s 
Asylum Hill neighborhood in 
celebration of Arbor Day. The trees 
were planted on Sargeant and 
Atwood streets as part of a citywide 
urban reforestation initiative to plant 
20,000 trees in 20 years in Hartford 
to create a greener, healthier Capital 
City. The Hartford has invested more 
than $100,000 in the past five years 
to reforest Asylum Hill. Pictured are 
a group of volunteers from The 
Hartford planting trees with KNOX. 
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a CT MORNING Blend 


It’s the up-to-date information 
you need to do better business! 


Sign up today at HartfordBusiness.com: 
Click on the ‘SUBSCRIBE’ button 
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TWO $500 GIVEAWAYS 
EVERY WEEKDAY! 





ENTER AT £ /NBC CONNECTICUT 


- Winners announced every weekday 
in the 6am and 5pm News. 


NO PURCHASE NECESSARY TO ENTER OR WIN. Void where prohibited. Open only to legal residents of WVIT viewing 
area who are 18 or older. Begins 4/22/15 at 5:00am and ends 5/19/15 at 4:00pm. Limit 1 entry per person/email address. 
| : For Official Rules, including odds and prize descriptions, visit nocconnecticut.com. 
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If you're an AT&T customer, your telecom provider is changing* So we at Cox Business 
WVOlU (eM <omvole-1<omual we) e)ole)aiUlaliavmremlalicolel0(x-MelUlas\-)\.-\-8-]ale Mm A\VIKcM VOLO MCOm IU IMUS 

as your new provider. We've served the Connecticut area for more than 15 years and 
Ta\icssitcre Maalliitelalcmlamual=meolanlanlelalinva-l(elalemualoMii-\ ANA oMUcMat-lealcre -Malcico)aMelmiaU im iin 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


1 Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160&cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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